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WELCOMING SPEECH 
 
 
Bismillahirrahmanirrahim, 
Assalamu’alaikum Warahmatullah Wabarakatuh, 
 
Alhamdulillah, we are grateful for the presence of Allah SWT for giving His grace, so that the 
Third International Conference on Economics, Business and Social Sciences (3rd ICEBUSS) at 
Faculty of Economics and Business Universitas Islam Malang can be carried out successfully 

We are delighted to welcome you to this online conference. The purpose of this conference is 
to bring together researchers and practitioners all over the world to share new ideas and present 
latest developments in the theorical and practical areas of economics, business and social sciences. 
This year’s conference brings together participants from USA, Australia, South Korea, Brazil, 
Malaysia, Uzbekistan, Brunei Darussalam, China, Thailand, Japan and Indonesia to discuss the 
latest issues.  

We are honored to have the distinguished keynote speakers in the conference; Professor 
Thomas Chemmanur (Boston College, USA), Professor Vikas Agarwal (Georgia State 
University, USA), Associate Professor Andy Kim (Sungkyunkwan University, South Korea) 
and Associate Professor Elvira Sojli (University of New South Wales Australia). We are so 
grateful to the speakers.   

We are hoping that all participants of the conference to take time not only for paper 
presentation, but also to actively engage one another and to take this opportunity to further develop 
your professional links. 

The conference will not be possible to be organized without the dedicated efforts of many 
individuals who have contributed to the various process that make up this event. For their 
dedication, we sincerely convey our appreciation. Our sincere gratitude also goes to our institution 
partners; Management Study Program (S1) FE Universitas Negeri Jakarta, FEB Universitas 
Islam Lamongan, Rajamangala University of Technology Krungthep Thailand, Universiti 
Islam Sultan Sharif Ali Brunei Darussalam, Faculty of Adminsitration Science UNISMA and 
Tashkent State University of Oriental Studies Uzbekistan that provide their support in this 
conference.  
 
Enjoy the fruitful conference! 
 
Wassalamu’alaikum Warahmatullah Wabarakatuh. 
 
Best wishes, 
 
Nur Diana 
Conference Chair, 3rd ICEBUSS  
Dean of Faculty of Economics and Business Universitas Islam Malang 
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OPENING SPEECH 
 

 

Assalamualaikum War Wab. 

 
Respectable keynote speakers of the 3rd International Conference on Economics, Business, & 

Social Sciences (ICEBUSS): 
 Professor Thomas Chemmanur from Carroll School of Management, Boston College, U.S.A 
 Professor Vikas Agarwal from J. Mack Robinson College of Business, Georgia State 

University, U.S.A 
 Associate Professor Andy Kim from SKK Business School, Sungkyunkwan University, Seoul, 

Korea 
 Associate Professor Elvira Sojli (University of New South Wales Australia) 

  
Respectable the conference committee, administrators, faculty members, teachers, researchers, 
students, and all participants of this 3rd ICEBUSS 2021. 

On behalf of Universitas Islam Malang (UNISMA), I am very happy to welcome our keynote 
speakers from U.S.A, Australia and South Korea. Welcome to UNISMA Malang. 

UNISMA Malang has been growing to strengthen and develop its national and international 
collaboration and reputation, through its excellent services, achievements, and joint international 
programs and events. Our Motto is from Nahdatul Ulama for Indonesia and for the World 
Civilization. 
This international conference is very important for us, to share the state of the art in the area of 
Economics, Business, and Social Sciences. It is also a great moment for us to develop our 
networking and collaboration with scholars across nation and globe. 

Ladies and gentlemen 
On behalf of UNISMA Malang, I would like to deliver my appreciation to the organizing 

committee from Faculty of Economics and Business of UNISMA Malang as the Host who has 
prepared, organized and conducted this 3rd ICEBUSS 2021 successfully. My appreciation also 
goes to the cohost from Indonesia, Brunei Darussalam, Thailand, and Uzbekistan who have 
participated in this international event.  

In this pandemic situation, even though we conduct this international conference via online, 
not in a face to face mode, we strongly believe that it will not hinder our innovation and creativity 
to develop our economy and to advance social science and technology for a better and a more 
harmonious life of all human beings. 

Ladies and gentlemen 
I hope you can participate in all the conference programs and take benefits from them for your 

personal and professional development purposes.  
Ladies and gentlemen 

 
That’s all from me.  
Wallahul Muwafiq Ilaa Aqwaamit thoriq 
Wassalamualaikum War. Wab. 
 
Malang, 29 January 2021 
 
 
 
Prof. Dr. H. Maskuri, M.Si 
Rector Universitas Islam Malang   
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PATRONS 
 
 
Keynote Speakers: 
Professor Thomas Chemmanur (Boston College) 
Professor Vikas Agarwal (Georgia State University) 
Associate Professor Andy Kim (Sungkyunkwan University, Seoul) 
Associate Professor Elvira Sojli (University of New South Wales (Australia) 
 
 
Organizer: 
Faculty of Economics and Business Universitas Islam Malang 
 
Co-Organizers: 
Tashkent State University of Oriental Studies, Uzbekistan 
Universiti Islam Sultan Sharif Ali, Brunei Darussalam 
Rajamangala University of Technology Krungthep, Thailand 
Faculty of Adminitration Sciences Universitas Islam Malang 
S1 Manajemen FE Universitas Negeri Jakarta 
FEB Universitas Islam Lamongan 
 
Conference Chair: 
Nur Diana (Dean of FEB Universitas Islam Malang) 
 
Scientific Committee: 
Professor Raghavendra Rau (University of Cambridge) 
Professor William Megginson (University of Oklahoma) 
Professor Claudio Morana (State Milan University) 
Professor Joseph Cherian (National University of Singapore) 
Professor Mathijs van Dijk (Erasmus University) 
Professor Othman Yong (Universiti Kebangsaan Malaysia) 
Professor Maskuri (Universitas Islam Malang) 
Professor Made Sudarma (Brawijaya University) 
Professor. Dr. Nurhajati ( Universitas Islam Malang) 
Associate Professor Elvira Sojli (University of New South Wales) 
Professor Junaidi, PhD (Universitas Islam Malang) 
Dr. M. F. Arrozi (Esa Unggul University) 
Dr. Gatot Nazir Ahmad (State University of Jakarta) 
Dr. Suherman (State University of Jakarta) 
Agung Dharmawan Buchdadi, PhD (State University of Jakarta) 
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PROGRAM 
 
 
07.30-08.00: Registration and Opening Ceremony  
08.10-08.20: Welcoming speech by the Dean of FEB Universitas Islam Malang 

08.20-08.30: Opening speech by the Rector of Universitas Islam Malang 

08.30-09.15: Keynote speech by Professor Thomas Chemmanur (Boston College, USA) 

09.15-10.00: Keynote speech by Professor Vikas Agarwal (Georgia State University, USA)  

10.00-12.00: Concurrent session 

12.00-13.30: Break 

13.30-14.15: Keynote speech by Associate Professor Andy (Young Han) Kim  

         (Sungkyunkwan University, South Korea) 

14.15-15.30: Keynote speech by Associate Professor Elvira Sojli (University of New South Wales  
                      Australia) 
 
15.30-15.45 : Best Paper & Best Oral 
15.45-16.00 : Closing 
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PRESENTATION SCHEDULE 
 
Room 1 
Hour: 10.00 – 12.00 

 

No Paper 
Moderator : Dr. Imam Wahyudi Karimullah 

  
1 STOCK OPTIONS AS A CORPORATE GOVERNANCE MECHANISM 

Almir Machado da Silva Filho (Ibirapuera University, Brazil) 
Juliano Augusto Orsi de Araujo (Ibirapuera University, Brazil) 

2 OWNERSHIP STRUCTURE AND FINANCIAL SUSTAINBILITY: AN 
INTEGRATED CONCEPTUAL FRAMEWORK IN EMERGING ECONOMIES 
NIGERIA AND SOUTH AFRICA 
Livinus Nkuri Maimako (Universiti Putra Malaysia) 
Ahmed Razman Abdul Latiff (Universiti Putra Malaysia) 
Wan Fadzila Wan Yusoff (Universiti Putra Malaysia) 

3 DOES TAX EVASION EQUAL ZERO IN THE PRESENCE OF 
TECHNOLOGICAL ADVANCEMENTS? EVIDENCE FROM PALESTINE 
(THEORITICAL INVESTIGATION) 
Shadi Emad Areef Alhaleh (Zhongnan University of Economic and Law, China) 

4 GASTRONOMY TOURISM IN JAPAN AND UZBEKISTAN 
Elyor A. Makhmudov (Tashkent State University of Oriental Studies, Uzbekistan) 
Elmira A. Ashirova (Tashkent State University of Oriental Studies, Uzbekistan) 

5. EXAMINING THE INFLUENCES OF SERVICE QUALITY AND 
MODERATOR ROLE OF POSITIVE EMOTIONS ON ONLINE IMPULSIVE 
BUYING BEHAVIOUR ACROSS FASHION CATEGORIES: DOES GENDER 
MATTER? 
Alfian Budi Primanto (Universitas Islam Malang) 

6. RELATIONSHIP OF THE YOUNG GENERATION ON DIMENSIONS OF 
BRAND EQUITY BY USING A STUDY OF SUCCESFUL STARBUCK 
COFFEE CORPORATION 
Komm Pechinthorn (Rajamangala University of Technology Krungthep, Thailand) 
Nico Irawan (Rajamangala University of Technology Krungthep) 
Kyawt Shinn Thant Zin (Rajamangala University of Technology Krungthep) 
Sineenat Suasungnern (Rajamangala University of Technology Krungthep) 
Jirangrug Samarkjarn (Rajamangala University of Technology Krungthep) 

7 INTERNATIONAL TRADE DURING PROPHETIC ERA (13BH-10AH/610-632AD): 
AN APPRAISAL 
Abdurrahman Raden Aji Haqqi (University Islam Sultan Sharif Ali, Brunei Darussalam) 
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Room 2 
Hour: 10.00 – 12.00 

 

No Paper 
Moderator : Eny Zuhrotin Nasyiah 

  
1 ACADEMIC LIFE STRESSORS AMONG BUSINESS MANAGEMENT 

UNDERGRADUATE STUDENTS: AN EXPERIENCE OF UNISSA 
Razali Mat Zin (Universiti Islam Sultan Sharif Ali) 

2 DEVELOPMENT OF VOCATIONAL HIGH SCHOL CURRICULUM TO 
RESPOND THE CHALLENGES OF THE INDUSTRIAL REVOLUTION ERA 
4.0  
Heni Mulyani (Universitas Pendidikan Indonesia) 
Danny Meirawan (Universitas Pendidikan Indonesia) 
Edi Suryadi (Universitas Pendidikan Indonesia) 
Johar Maknun (Universitas Pendidikan Indonesia) 
Aam Hamdani (Universitas Pendidikan Indonesia) 
Bambang Darmawan (Universitas Pendidikan Indonesia 

3 INVESTIGATING THE ACCOUNTABILITY BASED ON FARMER’S 
PERSPECTIVE (CASE STUDY IN RICE FARMING INSURANCE) 
Eny Zuhrotin Nasyi'ah (Islamic University of Malang) 
Abdul Wahid Mahsuni (Islamic University of Malang) 

4 DRIVEN FACTORS FOR PURCHASING DECISION AND SATISFACTION OF 
ORGANIC RICE CONSUMER ON SUPERMARKET 
Kuswarini Kusno (Universitas Padjadjaran) 
Yosini Deliana (Universitas Padjadjaran) 
Lies Sulystiowati (Universitas Padjadjaran) 
Yus Nugraha (Universitas Padjadjaran) 

5 ACCOUNTING POLICIES FOR INFAK OR SHADAQA SERVICES IN NON-
PROFIT ORGANIZATIONS 
Usamah Rasyid (Universitas Indonesia) 
Evony Silvino Violita (Universitas Indonesia) 

6 THE ROLE OF NON-GOVERNMENTAL ORGANISATIONS IN SOCIAL 
SUSTAINABILITY OF BANKING INDUSTRY: A CASE STUDY OF 
MALAYAN BANKING BERHAD 
Fatin Amirah Suhaimi (University of Malaya) 
Zarina Zakaria (University of Malaya) 

7 THE EFFECT OF USING ELECTRONIC HUMAN RESOURCE 
MANAGEMENT ON HUMAN RESOURCE MANAGEMENT 
EFFECTIVENESS IN BANKING COMPANY 
Mira Susanti (Universitas Indonesia) 
Riani Rachmawati (Universitas Indonesia) 
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Room 3 
Hour: 10.00 – 12.00 

 

No Paper 
Moderator: Ahsani Taqwiem 

  
1 CONSUMER PERCEPTION AND KNOWLEDGE OF HALAL IN FOOD 

PRODUCTS 
Sulistyodewi Nur Wiyono (Universitas Padjadjaran) 
Yosini Deliana (Universitas Padjadjaran) 
Eliana Wulandari (Universitas Padjadjaran) 
Nitty Hirawaty Kamarulzaman (University Putra Malaysia) 

2 COMMUNITY IDENTIFICATION, MINDS AND TO EXCELLENCE 
COMPETE ON A COMMUNITY WOMAN WHO IS IN THE CITY OF MEDAN 
AND DISTRICT SERDANG DELI 
Ritha F. Dalimunthe (Universitas Sumatera Utara) 

3 ANALYSIS OF THE INFLUENCE OF COMPANY AND COUNTRY 
CHARACTERISTICS ON SHARIA AND CONVENTIONAL BANKING 
CAPITAL STRUCTURE IN INDONESIA 
Wiwin Erna Ekawati (UIN Syarif Hidayatullah) 
Dewi Ratih (Gadjah Mada University) 

4 FORECASTING OF NONPERFORMING LOANS OF BANKING INDUSTRY 
IN INDONESIA: A COMPARISON OF TIME-SERIES AND DEEP LEARNING 
METHOD 
Regi Muzio Ponziani (STIE Trisakti) 
Fanny Anggraeni (STIE Trisakti) 

 5 DESIGNING MODEL OF LISTENING STRATEGY BASED INSTRUCTION 
FOR TENTH GRADE STUDENTS OF SENIOR HIGH SCHOOL  
Erfan Efendi (University of Islam Malang) 
Abdul Hamid Aly (University of Islam Malang) 

6 ESG PERFORMANCE, COUNTRY REGULATIONS QUALITY AND COSTS 
OF CAPITAL: THE CASE OF FIVE ASEAN 
Susanti (University of Indonesia) 
Hilda Rossieta (University of Indonesia) 

7 INFORMATION USE THROUGH SOCIAL MEDIA : A CASE STUDY OF ESL 
LIBRARY.COM  (A RESOURCE FOR TEACHING ENGLISH, SPANISH, AND 
FRENCH) 
I Kadek Purnawan  
Nanzan University,  Japan Faculty of Foreign Languages, Department of Asian Studies  
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Room 4 
Hour: 10.00 – 12.00 

 

No Paper 
Moderator: Dewi Dyah Fakhriyyah 

  
1 ANALYSIS OF INFORMATION TECHNOLOGY ADOPTION IN INTERNAL 

AUDIT (CASE STUDY IN FINANCIAL AND DEVELOPMENT 
SUPERVISORY BOARD) 
Ren Adam Abdillah Siregar (University of Indonesia) 
Siti Nurwahyuningsih Harahap (University of Indonesia) 

2 GENDER DIFFERENCES IN WORK-FAMILY CONFLICT: CASE OF PUBLIC 
OFFICERS IN JAVA DURING PANDEMIC COVID-19 OUTBREAK  
Nur Hidayati (Islamic University of Malang) 
Hadi Sunaryo (Islamic University of Malang)  
Hafid Aditya Pradesa (STIA LAN Bandung) 

3 OPEN INNOVATION  IN MSMES: PLANT INVENTORY MANAGEMENT 
ANALYSIS AND IMPROVEMENT OF CONTROL (A CASE STUDY IN “ELLA 
GARDEN”) 
Dania Amani Yapono (University of Indonesia) 
Catur Sasongko (University of Indonesia) 

4 COST ACCOUNTING SYSTEM TO INCREASE HEALTH CLINIC 
PROFITABILITY 
Febryani Debora Hertiana (University of Indonesia) 
Dwi Hartanti (University of Indonesia) 

5 BUILDING CONSUMER TRUST IN THE PANDEMIC TIME COVID -19 
Nanto Purnomo (Lamongan Islamic University) 
Sani Rusminah (Lamongan Islamic University) 

6 SEGMENT REPORTING PRACTICE BASED ON PSAK 5 (AMANDEMENT 
2015) ADOPTED FROM IFRS 8 (AMANDEMENT 2015): EVIDENCE ON 
PUBLIC COMPANY IN INDONESIA 
Dewi Diah Fakhriyyah (University of Islam Malang) 
Irma Hidayati (University of Islam Malang) 

7 PEMANFAATAN INOVASI TEKNOLOGI YAITU E-REKRUTMEN DAN  
MEDIA SOSIAL DALAM MANAJEMEN SUMBER DAYA MANUSIA FUNGSI 
REKRUTMEN DAN SELEKSI. 
Insan Gumilar (Pascasarjana Universitas Negeri Jakarta) 
Mahmuddin Yasin (Pascasarjana Universitas Negeri Jakarta) 
Agung Dharmawan Buchdadi (Pascasarjana Universitas Negeri Jakarta) 
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Room 5 
Hour: 10.00 – 12.00 

 
No Paper 

Moderator: M. Ridwan Basalamah  
  

1 LOCAL WISDOM AS A PHILOSOPHY OF LIFE IN APPLYING THE NOBLE 
VALUES OF THE NATION 
Muhammad Ridwan Basalamah (University Islam of Malang) 
M. Cholid Mawardhi (University Islam of Malang) 

2 CONSUMER PERCEPTION OF PRODUCT QUALITY 
AT THE E-COMMERCE SHOPEE IN THE COVID-19 PANDEMIC 
Rini Rahayu Kurniati (University of Islam Malang) 
Sri Nuring Wahyu (University of Islam Malang) 

3 MARKETPLACE'S ROLE EFFECTIVENESS IN WOMEN IN LAMONGAN 
CITY AS A MEANS OF INCREASING SALES IN THE NEW NORMAL ERA 
Levia Inggrit Sayekti (Lamongan Islamic University) 
Muhamad Taufik (Lamongan Islamic University) 

4 RISK PROJECT MANAGEMENT ANALYSIS CASE STUDY: HARD CHROME 
PLATING  
Gilang Trian Budhie (Universitas Indonesia) 
Dony Abdul Chalid (Universitas Indonesia) 

5 THE RESILIENCE OF FAMILY BUSINESS VENTURES IN THE PANDEMIC 
ERA 
Ita Athia (Universitas Islam Malang) 
Siti Aminah Anwar (Universitas Islam Malang) 
Junaidi (Universitas Islam Malang)  

6 RISK MANAGEMENT FRAMEWORK FOR ISLAMIC COOPERATIVE  
Annisa Perbawati (University of Indonesia) 
Miranti Kartika Dewi (University of Indonesia) 
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Room 6 
Hour: 10.00 – 12.00 

 
No Paper 

Moderator : Noni Mia Rahmawati  
  

1 THE ROLE OF AUDIT COMMITTEE EFFECTIVENESS IN POLITICALLY 
CONNECTED FIRM ON AUDIT FEE 
Fitri Nurjanah (Universitas Islam Lamongan) 
Aryo Bimo Setya Permana (Universitas Islam Lamongan) 
Lina Kusuma Wardani (Universitas Islam Lamongan) 

2 INTERGRATION OF MSMEs IN GLOBAL SUPPLY CHAIN THROUGH 
PARTNERSHIP WITH LARGE BUSINESSES: OPPORTUNITIES AND 
OBSTACLES 
Erizaldy Azwar (University of Islam Malang) 
Nurhajati (University of Islam Malang) 

3 ANALYSIS OF CONSUMER ATTITUDES OF NU SKIN SKINCARE 
PRODUCTS IN MALANG RAYA (MALANG CITY AND MALANG 
REGENCY) : FISHBEIN MULTI-ATTRIBUTE APPROACH 
Dadang Krisdianto (University of Islam Malang) 

4 THE IMPACT OF CEO CHARACTERISTICS ON FIRM FINANCIAL 
PERFORMANCE 
Suherman (Universitas Negeri Jakarta) 
Titis Fatarina Mahfirah (Universitas Negeri Jakarta) 

5 ANALYSIS OF FINAL INCOME TAX ON CONSTRUCTION SERVICE 
BUSINESS INCOME: TAX AUDITORS’ PERSPECTIVE 
I Putu Eldy Andiana Wiantara (Universitas Indonesia) 
Nanda Ayu Wijayanti (Universitas Indonesia) 

6 THE IMPACT OF RESEARCH AND DEVELOPMENT SPENDING ON  FIRM 
VALUE MODERATED BY PRODUCT DIVERSIFICATION 
Khoiriyah Trianti (University of Islam Malang) 
Noni Mia Rahmawati (University of Islam Malang) 
Yulis Nurul Aini (University of Islam Malang) 

7 THE EFFECT OF TALENT DEVELOPMENT ON JOB SATISFACTION, JOB 
PERFORMANCE, AND AFFECTIVE COMMITMENT MEDIATED BY 
DISTRIBUTIVE JUSTICE ON EMPLOYEES OF THE INDONESIAN 
FINANCIAL INDUSTRY REGULATORY INSTITUTION (LARIK) 
Ika Mulatsih Fauziah (Universitas Indonesia) 
Riani Rachmawati (Universitas Indonesia) 
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Room 7 
Hour: 10.00 – 12.00 

 
No Paper  

Moderator: Mohammad Rizal  
  

1 THE ECONOMIC GROWTH AND ECONOMIC LIQUIDITY IN 
UNDERDEVELOPED REGIONS (AN EMPIRICAL STUDY IN PAPUA AND 
WEST PAPUA, INDONESIA)  
Sapto Jumono (Esa Unggul University) 
Abdurrahman (Esa Unggul University) 
Chajar Matari Fath Mala (Esa Unggul University) 

2 MODEL DEVELOPMENT COMMUNITY BASED TOURISM IN COBAN 
PARANG TEJO TOURISM AT PERINCI VILLAGE, DAU, KABUPATEN 
MALANG 
Siti Asiyah (Universitas Islam Malang) 
Achmad Agus Priyono ( Universitas Islam Malang) 

3 THE CAMEL METHOD FOR ASSESSING THE SOUNDNESS LEVEL OF 
ISLAMIC BANKING IN INDONESIA 
Mohammad Rizal (Universitas Islam Malang) 
Arini Fitria Mustapita (Universitas Islam Malang) 

4 DO CEO CHARACTERISTICS MATTER FOR THE FIRM PERFORMANCE? 
EVIDENCE FROM FOOD AND BEVERAGE FIRMS IN INDONESIA, 
MALAYSIA AND SINGAPORE 
Muhammad Ris Pripamuji Prasetyo (State University of Jakarta) 
Suherman (State University of Jakarta) 
Agung Dharmawan Buchdadi (State University of Jakarta) 

5 COST-BENEFIT ANALYSIS OF ADVANCE PRICING AGREEMENT AS AN 
ALTERNATIVE TO TRANSFER PRICING DISPUTE 
Khalisa Zahra Savira (Universitas Indonesia) 
Nanda Ayu Wijayanti (Universitas Indonesia) 

6 THE INFLUENCE OF SERVICE QUALITY TOWARD DIMEDIATE 
SATISFACTION QUALITY  AND SWITCHING COST AS VARIABLE 
MODERATING TOWARD KLUB BUNGA RESORT GUESTS  
DURING COVID 19 PANDEMIC 
N. Rachma (Universitas Islam Malang) 
Afi Rachmat S. (Universitas Islam Malang) 
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Room 8 
Hour: 10.00 – 12.00 

 
No Paper 

Moderator : Retno Wulan Sekarsari 
  

1 ANALYSIS OF CONVENTIONAL BANK DETERMINANTS 
Gatot Nazir Ahmad (Universitas Negeri Jakarta) 
IGK Ulupui (Universitas Negeri Jakarta) 
Lely Pramitasari (Universitas Negeri Jakarta) 
Dicky Iranto (Universitas Negeri Jakarta) 

 2 DO CORPORATE GOVERNANCE MECHANISMS MATTER FOR DIVIDEND 
POLICY?  EVIDENCE FROM FOOD AND BEVERAGE FIRMS IN 
INDONESIA, MALAYSIA AND SINGAPORE 
Erwin Vitrianudin (Universitas Negeri Jakarta) 
Suherman (Universitas Negeri Jakarta) 
Sholatia Dalimunthe (Universitas Negeri Jakarta) 

3 COMPANY VALUE OF FOOD AND BEVERAGES IN THE PERSPECTIVE OF 
GOOD CORPORATE GOVERNANCE, PRICE EARNING RATIO, AND 
FINANCIAL PERFORMANCE 
Hariri (Universitas Islam Malang) 
Afifudin  (Universitas Islam Malang) 
Fahrurrozi Rahman (Universitas Islam Malang) 

4 INCOME TAX POLICY EVALUATION OF SUGAR CANE FARMER IN PAGAK 
VILLAGE, PAGAK DISTRICT, MALANG REGENCY 
(CASE STUDY GOVERNMENT REGULATIONS NO.23 YEAR 2018) 
Retno Wulan Sekarsari (Universitas Islam Malang) 
Afifuddin (Universitas Islam Malang) 
Putri Awaliyah (Universitas Islam Malang) 

5 FAKTOR-FAKTOR PENENTU KEBERHASILAN PENGELOLAAN MODAL 
KERJA DALAM MERESPON PENURUNAN HARGA MINYAK DUNIA DAN 
KRISIS EKONOMI PADA MASA PANDEMI 
STUDI KASUS PADA PT ABC 
Nadhira Nayunda (Universitas Indonesia) 
Yan Rahadian (Universitas Indonesia) 

6 ANALISIS MITIGASI RISIKO AUDIT AKIBAT PANDEMI COVID-19: 
STUDI KASUS PADA PERUSAHAAN PEMILIK MAL 
Zahra Hasanah (Universitas Indonesia) 
Ludovicus Sensi Wondabio (Universitas Indonesia) 

7 THE EFFECT OF INDEPENDENT COMMISSIONER INTERNAL 
CONNECTION ON FIRM PERFORMANCE: EVIDENCE FROM INDONESIA 
LISTED FIRMS 
Roseline Mannuela (Universitas Indonesia) 
Cynthia Afriani Utama (Universitas Indonesia) 
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Room 9 
Hour: 10.00 – 12.00 

 
No Paper 

Moderator: Dwiyani Sudaryanti   
  

1 CONSUMERS ONLINE SHOPPING BEHAVIOR TOWARD BLACK FRIDAY 
AND FLASH SALE AT THANKSGIVING HOLIDAY DURING COVID-19 
PANDEMIC IN INDONESIAN: INTEREST AND PURCHASE 
Kartika Rose Rachmadi (University of Islam Malang) 
Rois Arifin (University of Islam Malang) 
Ahsani Taqwiem (University of Islam Malang) 

 2 WHAT DOES INVESTOR TRUST TO DURING PANDEMIC? 
Dwiyani Sudaryanti (Universitas Islam Malang) 
Mohammad Bastomi (Universitas Islam Malang) 

3 THE EFFECT OF PROFITABILITY, LIQUIDITY, AND COMPANY SIZE ON 
DIVIDEND POLICY 
Destria Kurnianti (Universitas Negeri Jakarta) 

4 VIRTUAL TOURS AS A NEW WAY OF DIGITAL TOURISM PROMOTION IN 
THE ISLAMIC ECONOMIC APPROACH (CASE STUDY ON JODIPAN 
VILLAGE, MALANG, EAST JAVA) 
Ahsani Taqwiem (University of Islam Malang) 
Kartika Rose Rachmadi (University of Islam Malang) 
Dewi Diah Fakhriyyah (University of Islam Malang) 

5 THE INFLUENCE OF LEARNING ORGANIZATION AND EMPLOYEE 
RESILIENCE ON WORK ENGAGEMENT AT BUMN BANK BRANCH 
OFFICE IN BOGOR 
Sholikhah (State University of Jakarta) 
Reny Nathasya Marbun (State University of Jakarta) 
Widya Parimita (State University of Jakarta) 

6 THE INFLUENCE OF WORK ENVIRONMENT AND TEAMWORK ON JOB 
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KEYNOTE SPEECH 1 
 

THE ROLE OF “ANGELS” IN ENTREPRENEURIAL FINANCE: AN INTRODUCTION 
AND AGENDA FOR FUTURE RESEARCH 

   
Thomas J. Chemmanur1 

(Boston College) 
 

Abstract 
While the role of venture capitalists (VCs) as drivers of entrepreneurship has been widely studied 
(both in the U.S. and in other countries), the role of angel investors has not been widely studied 
even in the U.S. context, partly because of data limitations. In this keynote speech, I will review 
some of the recent research on the role of angel investors in financing start-up firms, and touch 
upon some questions that may interest future researchers. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
  

 

  

 
1 Thomas J. Chemmanur is currently a Professor of Finance and Hillenbrand Distinguished Fellow at the Carroll School 
of Management, Boston College, where he has taught for several years. Prior to joining Boston College, he was 
Associate Professor of Finance at the Graduate School of Business, Columbia University for several years. He has also 
taught at the Sloan School of Management, MIT, the Stern School of Business, New York University, and the Fuqua 
School of Business, Duke University. He received his Ph.D. in Finance from the Stern School of Business, New York 
University. 
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KEYNOTE SPEECH 2 
 

MANDATORY PORTFOLIO DISCLOSURE IN THE ASSET MANAGEMENT 
INDUSTRY   

 
Vikas Agarwal2 

(Georgia State University) 
 

Abstract 
Mandatory disclosure of portfolio holdings by institutional money managers is a vital component 
of securities market regulation. Such disclosure informs the market participants about the portfolio 
holdings and investment activities of institutional investors. My talk will cover the costs and 
benefits of mandatory portfolio disclosure, and implications of such disclosure for the fund 
managers’ behavior, asset liquidity, and investment decisions of corporations. 

 

  

 
2 Vikas Agarwal is Bank of America Distinguished Chair and Professor of Finance at Georgia State University’s J. Mack 
Robinson College of Business. Vikas received his Ph.D. in finance from the London Business School. He is a Research 
Fellow at the Centre for Financial Research, University of Cologne, Germany. He also holds a Research Associate 
position at EDHEC Risk and Asset Management Center, France. He currently serves as a Director on the board of the 
Southeastern Alternative Fund Association and on the academic advisory council of Decatur Capital Management. His 
broad areas of research interest include investments, household finance, private equity, and venture capital.  
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KEYNOTE SPEECH 3 
 

THE FACE AND VOICE OF RISK: UNSTRUCTURED DATA IN BEHAVIORAL 
FINANCE AND ACCOUNTING 

 
Andy Kim3 

SKKU Business School 
 

Abstract 
Thanks to the advancement of Big Data, the researchers in behavioral finance and accounting have 
been exploring unstructured data to better understand how the traits of the top level managers 
affect the various aspects of corporate financial decision making. As some of the traits captured 
through the digital analyses of facial structure and voice pitch are found to be correlated with the 
person’s risk taking behavior, researchers are finding coherent evidence that those are good 
predictors of corporate risk and performance. I will discuss the recent findings in this literature and 
some potential directions of future research. 
 
 
 
 
 
 

 

 

  

 
3 Andy Kim is an Associate Professor of Finance at SKK Business School, Sungkyunkwan University. Prior to joining 
SKK Business School, he was Assistant Professor at Nanyang Technological University (Singapore).  He received his 
Ph.D. in Finance from University of Minnesota. His research addresses issues related to behavioral finance and corporate 
governance. 



The Third International Conference on  
Economics, Business and Social Sciences (3rd ICEBUSS) 

 
 

4 29 January 2021, Malang 
  

KEYNOTE SPEECH 4 
 

“COMMUTE TIME AND LABOUR SUPPLY” 
 

Associate Professor Elvira SojlI4 
 

University of New South Wales (Australia) 
 

 
Abstract 

 
Commuting imposes financial, time and emotional cost on the labor force, which increases the cost 
of supplying labor. Theory suggests a negative or no relation between travel and working time for 
two reasons: travel time is a cost to supplying labor and commuting frustrates the traveler 
decreasing productivity. We use a unique dataset that records all commuting trips by public 
transport (bus and train) over three months in 2013 to study if commuting time affects labor supply 
decisions in Singapore. We propose a new measure of commuting and working time based on 
administrative data, which sidesteps issues related to survey data. We document a causal positive 
relation between commute time and the labor supply decision within individuals. Specifically, we 
show that a one standard deviation increase in commute time increases working time by 2.6%, 
controlling for individual, location, and time fixed effects. 
  

 
4 Elvira is an Associate Professor of Finance and Scientia Fellow in the School of Banking and Finance, the University of 
New South Wales. Her current work tries to understand the role of and determinants of women’s participation in 
innovation. She is particularly interested in the international aspect of differences across countries and disciplines. Her 
previous work has focussed on international finance and market microstructure 
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STOCK OPTIONS AS A CORPORATE GOVERNANCE MECHANISM 

Almir Machado da Silva Filho, Juliano Augusto Orsi de Araujo 
Ibirapuera University 

 
Abstract 

Especially in publicly traded companies, the relationship between ownership and management 
tends to be distinct; that is, the agent is the decision-making manager in the company, and on the 
other hand, which owns the main property. The literature identified this problem as an agency 
problem. Some authors indicate that corporate governance suggests mechanisms to improve the 
management of companies, including executive compensation. As an alternative to the alignment 
of interests in the long term, a variable compensation tool tries to fulfill this role: stock options. In 
this sense, the study aimed to verify the influence of financial performance indicators on 
executives' remuneration paid through Stock Options on Brazilian publicly held companies. The 
basic theory in this study was Agency Theory. The research investigated 78 non-financial publicly 
held companies in Brazil with the highest volume of transactions on the Brazilian stock exchange 
from 2010 to 2019. The statistical technique applied was regression through panel data, with fixed 
effects. We identified a positive relationship between stock options compensation, operating 
margin, EBITDA margin, and net margin. Characteristics such as company size, sector, and 
corporate governance level did not influence the results. Thus, the findings contribute to the 
literature demonstrating that payment for Stock Options can reduce the agency problem. 
 
Keywords: Agency theory; CEO Compensation; Performance; Stock Options. 
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OWNERSHIP STRUCTURE AND FINANCIAL SUSTAINBILITY: AN 
INTEGRATED CONCEPTUAL FRAMEWORK IN EMERGING ECONOMIES 

NIGERIA AND SOUTH AFRICA 

Maimako, Livinus Nkuri, Ahmed Razman Abdul Latiff, Wan Fadzila Wan Yusoff 
Universiti Putra Malaysia 

 
Abstract 

The main purpose of this study is to integrate conceptually the relationship of ownership structure 
(institutional ownership and family ownership) on financial sustainability of money deposit banks 
of selected Africa countries. It will also demonstrate the moderating role of managerial intention 
on the relationship between (institutional ownership and family ownership) on financial 
sustainability. 
The framework is form to place the integration of ownership structure and financial sustainability 
in the field of corporate governance in developing economies. 
Numerous studies have researched various dimensions of ownership structure and performance. 
This frame work should be seen as a developing nest for further studies. It will encourage 
researchers, practitioners, decision makers to provide more room for further studies in the area of 
the field of corporate governance. 
Presently, there is no conceptual framework which provides guidance for the integration of 
ownership structure (institutional ownership and family ownership) on financial sustainability in 
the field of corporate governance. 
 
Keywords: Ownership structure, financial sustainability, institutional ownership, family 
ownership, emerging economies, Agency theory 
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DOES TAX EVASION EQUAL ZERO IN THE PRESENCE OF 
TECHNOLOGICAL ADVANCEMENTS?  

EVIDENCE FROM PALESTINE (THEORITICAL INVESTIGATION) 
 

Shadi Emad Areef Alhaleh 
 Zhongnan University of Economic and Law 

 
Abstract 

This study aims to examine whether technological advancements can achieve substantial progress 
in terms of tax. Besides, it determines to know whether these advancements are effective enough to 
eliminate the existence of such a phenomenon as tax evasion in Palestine. Also, it will enrich the 
literature on the recent updates of tax regulations. Critically, this paper was chosen because it has a 
relative dearth of literature on the implementation of progressive technologies in Palestinian tax 
departments. Based on that, it is anticipated that this study will add to the body of knowledge more 
facts on technological advancements, especially as it relates to Palestine. Practically, the study 
provides new criteria, procedures, and guidelines that could strengthen and enhance better 
understandings of, and new insights into the technology field which lead to attaining substantial 
progress in the Palestinian tax departments. Theoretically, this paper contributes to providing the tax 
departments with contemporary disclosures and further clarifications on new advanced technologies. 
Additionally, this study will provide practical evidence to fill in the gap by emboldening a deeper 
understanding of the causes that affect the tax-structure in Palestine. The findings of this study can 
assist decision-makers in the Palestinian tax departments in improving practical plans that may 
accelerate and expand the adoption of new technologies. 
  
Keywords: tax evasion, technology progress, and tax departments.   
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GASTRONOMY TOURISM IN JAPAN AND UZBEKISTAN 
 

Elyor A. Makhmudov, Elmira A. Ashirova 
Tashkent State University of Oriental Studies 

 
Abstract 

Different cultures have a different attitude to the issue of food. For example, some countries prefer 
spicy foods, while others cannot live a single day without a specific product in their diet. This 
difference in nutrition that causes interest among people, because it is not always in one country 
that there will be the product that is in another. Therefore, people want to try something new, 
something unusual. For this reason, they visit different countries; and this can be called 
"gastronomic tourism". This type of tourism is very common today, as humanity is always 
developing and striving forward, which means they want to know the unknown. Therefore, the 
purpose of this article is to highlight the nutrition infrastructure as an important aspect of tourism 
development. Gastronomic tourism is a journey through countries and continents to get acquainted 
with the peculiarities of local cuisine, culinary traditions, in order to taste a dish or product that is 
unique to a foreign tourist. The purpose of gastronomic tours is to enjoy the features of the cuisine 
of a country. At the same time, this goal does not boil down to trying some rare, exotic dish or 
trying countless dishes. The opportunities of Japan, which bring good profit to enterprises, include 
the availability of high-class catering establishments. In Japan, one can find any type of restaurant 
for every taste: from McDonald's to the branch of the famous Parisian restaurant, or from a small 
Japanese food cafe to a luxurious traditional restaurant. This scientific article discusses 
gastronomic tourism in Japan and Uzbekistan: present situation, the actions of governments to 
improve the industry, a variety of dishes that are especially popular among tourists, ratings and 
awards of both countries in this area. In addition, the article provides specific recommendations for 
improving the state of gastronomic tourism in our country. 
 
Keywords: gastronomy tourism, meal, development, diversity of dishes, motivation, travel, tourist, 
food industry. 
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ACADEMIC LIFE STRESSORS AMONG BUSINESS MANAGEMENT 
UNDERGRADUATE STUDENTS: AN EXPERIENCE OF UNISSA 

 
Razali Mat Zin 

Universiti Islam Sultan Sharif Ali (UNISSA) 
 

Abstract 
The study aims to assess the prevalence and associated factors of stress among selected Bachelor 
of Business Management (BBM) undergraduate students at Universiti Islam Sultan Sharif Ali 
(UNISSA). Data were collected through interview and thematic analysis procedures were utilized 
for data analysis. The findings showed that majority of the respondents experienced severe level of 
stress. Some managerial and future research were recommended. 
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RELATIONSHIP OF THE YOUNG GENERATION ON DIMENSIONS OF 
BRAND EQUITY BY USING A STUDY OF SUCCESFUL STARBUCK COFFEE 

CORPORATION 
 

Komm Pechinthorn, Nico Irawan, Kyawt Shinn Thant Zin, Sineenat Suasungnern, Jirangrug 
Samarkjarn 

Rajamangala University of Technology Krungthep 
 

Abstract 
As an inevitable effect of the post-2019 Thailand and global economic recession, the low, middle, 
and high-income customers have less financial power to buy and have turned to less expensive 
products and consumer products. This research tests the relationships of 4 dimensions of brand 
equity with the influence of the selected group of young generation consumers toward Starbuck 
Coffee Corporation. A sample of 66 students coffee drinkers in public universities is classified by 
low, middle, and high-income segments. Using an analysis of variance (ANOVA) and LSD post 
hoc test for multiple comparison statistical analysis, the findings are respondents have awareness, 
are perceived with the coffee quality and associated with the brand of Starbuck Coffee Corporation. 
Moreover, there are no similarities among the low, middle, and high-income groups in brand 
awareness and brand association from the post hoc test. 
 
Keywords: Brand Equity, Brand Awareness, Perceived Quality, Brand association, Brand Loyalty, 
Starbuck Coffee Corporation 
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THE ROLE OF NON-GOVERNMENTAL ORGANISATIONS IN SOCIAL 
SUSTAINABILITY OF BANKING INDUSTRY: A CASE STUDY OF MALAYAN 

BANKING BERHAD 
 

Fatin Amirah Suhaimi, Zarina Zakaria 
University of Malaya 

 
Abstract 

This study attempts to understand the roles of secondary stakeholders, namely the NGOs, in the 
dimensional perspective of social sustainability. It also investigates communication strategies 
evolved over the years by the NGOs in social sustainability and to the extent of which such 
communications are able to exert their influences on the banking industry in Malaysia. This is a 
case study concept and uses secondary data as a data collection. The qualitative content analysis is 
performed to validate a theoretical framework using data from Twitter and online news that is 
related to the subject of this study, which is the Malayan Banking Berhad (Maybank). Twitter and 
online news data, which focuses on social sustainability context from the year 2010 to 2018 are 
analysed, by using Braun and Clarke’s (2006) 6-step framework thematic analysis technique with 
the assistance of the Nvivo12 programme. The relationship with NGOs as a social actor through 
collaboration and partnership is considered to be potentially beneficial to the banking industry in 
implementing their sustainable strategies. The roles of NGOs as capacity builders, bridgers, 
initiators and advocators have been identified in the context of social sustainability within the 
banking industry. The emerging roles of NGOs, namely as digital activists, have been revealed 
significantly with digital convergence of communication strategies in tackling social issues. The 
digital convergence significantly transforms media communication and the way NGOs 
communicate over the years, from stakeholder’s information and response to its involvement in 
implementing strategic activities. This study fills the gap in the literature by defining the roles of 
NGOs and their communication strategies in social sustainability through Twitter and online news, 
which are two major media platforms, in the context of social sustainability. This study provides 
valuable insight for the banking and other services industry, both the public and the private sector 
to strategize their stakeholder collaboration approach with NGOs and to plan their communication 
strategies in the context of social sustainability on an online media platform. 
 
Keywords: Non-Governmental Organisations, Social Sustainability, Communication Strategies, 
Banking Industry, Media. 
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CONSUMER PERCEPTION AND KNOWLEDGE OF HALAL  
IN FOOD PRODUCTS 

 
Sulistyodewi Nur Wiyono, Yosini Deliana, Eliana Wulandari  

Universitas Padjadjaran 
Nitty Hirawaty Kamarulzaman 

 University Putra Malaysia 
 

Abstract 
West Java Province has a majority of the population who are Muslim, so the principles of Islamic 
in food production are thought to have been appropriate and understood by consumers of food 
products in West Java. The purpose of this research is to find out how consumers perceive the 
halalness of a food product that is consumed. This research uses quantitative methods and survey 
research techniques. Cross tabulation is used to analyze consumer perceptions and knowledge 
towards halal label of food products. The number of respondents is 200 people who are consumers 
of halal food products in Bandung City, West Java Province, Indonesia. Respondents in this 
research are consumers of halal food products who are in the age range of 17-22 years with student 
status. This age range was chosen because it belongs to the Z generation (echo-bust) who was born 
in the range 1995-2000. Based on the results of data processing and analysis, consumer perceptions 
of halal food products show that consumers feel safe consuming food products with halal labels, 
consumers know about halal labels and certification on food products, consumers also check food 
ingredients on food product labels, and consumers previously ensure that there is a halal label on 
the products consumed. The application of the halal label in daily life is carried out by choosing a 
place to eat that is labeled halal and assessing that halal labels for food products are still needed in 
Indonesia despite being a country with a majority Muslim population. 
 
Keywords: consumer, food product, halal 
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COMMUNITY IDENTIFICATION, MINDS AND TO EXCELLENCE COMPETE 
ON A COMMUNITY WOMAN WHO IS IN THE CITY OF MEDAN AND 

DISTRICT SERDANG DELI 
 

Ritha F. Dalimunthe 
Universitas Sumatera Utara 

 
Abstract 

Community needed to in a territory on empowering people in reduce poverty and unemployed or 
open work on a territory. Hence in community empowerment needed social entrepreneurship in a 
community woman especially. The resulted in that community income collectively and a member 
of the community have and develop economic undertakings And the purpose of this research is to 
doing mapping areas like community in one of the city of medan and district Deli Serdang to see 
characteristic of the community and excellence compete patterns of thought and of the community. 
The mapping the community it can be seen in the possessed of members of the community based 
social entrepreneurs and population of research is is the community are located in the medan and 
district Deli Serdang with 70 people who come from community 37. Method the sample of the 
done by snowball principle so as to be in the sample of the more accurate the recommendations 
from the sample and the corona pandemic causing no community became all the respondents and 
only 70 one who would fill questionnaire community of 37.And the research community is there 
that medan and district Deli Serdang in as many as % 87,1 community stand due poverty and 
unemployment, then long standing community 23 % 27,1 on in there. The number of members is 
joined in community is on most people of 52,7 20 % is in medan and district Deli Serdang by 
description the entrepreneur most patterns of thought is daring risk as many as 72,8 % while to 
adapt and can solve problems as many as 38,6 %.It indicates that community still have never had 
the capacity social entrepreneurship. The mindset in entrepreneurship needs to be improved. in 
having the competitiveness to be entrepreneurial should be done training and changing the ability 
in competitiveness especially facing problems. 
 
Keywords: Community Empowerment, Social Entrepreneurship, Community   
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ANALYSIS OF THE INFLUENCE OF COMPANY AND COUNTRY 
CHARACTERISTICS ON SHARIA AND CONVENTIONAL BANKING CAPITAL 

STRUCTURE IN INDONESIA 
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UIN Syarif Hidayatullah 

Dewi Ratih 
Gadjah Mada University 

 
Abstract 

The study was conducted to examine the effect of the variable return on assets, fixed assets ratio, 
firm size and gross domestic product in the conventional banking and Islamic banking groups in 
Indonesia for the 2015-2018 period. The analysis shows that return on assets has a negative effect, 
while the fixed asset ratio and firm size have a significant positive effect on the capital structure, 
while the gross domestic product variable has a positive and insignificant effect on the capital 
structure. In the Islamic banking group, the variable return on assets and fixed asset ratio has a 
negative effect, while firm size has a positive effect. The influence of FAR and firm size is 
significant on the capital structure while ROA is not significant. Gross Domestic Product has a 
negative and insignificant effect on the capital structure of Islamic banking in Indonesia.  
 
Keywords: Capital structure, Return on Assets, fixed assets, firm size, Gross Domestic Product  
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FORECASTING OF NONPERFORMING LOANS OF BANKING INDUSTRY  
IN INDONESIA: A COMPARISON OF TIME-SERIES AND  

DEEP LEARNING METHOD 
 

Regi Muzio Ponziani, Fanny Anggraeni 
STIE Trisakti  

 
Abstract 

This research aims to model and forecast the movement of nonperforming loans in Indonesian 
conventional banking industry. By modelling and forecasting the nonperforming loans, we can 
investigate the best model for nonperforming loans prediction. Thereby, analysists, regulators, and 
bankers can determine whether the risk management practice at large in banking industry has 
paved the right way in the future directions. The data used were the aggregate total of monthly 
nonperforming loans for the period of 2005-2019. The data would be divided into two categories, 
the train data and the test data. The train data extended from January 2005 to December 2018. The 
test data were from January 2019 to December 2019. The test data later would be used for the 
prediction purpose. Analysis conducted on the train data revealed that the data featured Seasonal 
Autoregressive Integrated Moving Average (SARIMA) of (4,1,4)(1,0,1,12) pattern. This indicated 
how lag 4 autoregressive and residual components still contained useful information of current 
prediction. On the other hand, the Recurrent Neural Network (RNN) of Deep Learning Method 
revealed that 30,901 parameters were generated during prediction. Overall, 
SARIMA(4,1,4)(1,0,1,12) model can produce better forecast result than RNN method with Mean 
Squared Error (MSE) of 1.032000985e+13 compared to 1.3057635e+14 of RNN. 
SARIMA(4,1,4)(1,0,1,12) could also mimic the seasonality pattern of the data. 
 
Keywords: Volatility, SARIMA, Recurrent Neural Network 
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THE ECONOMIC GROWTH AND ECONOMIC LIQUIDITY IN 
UNDERDEVELOPED REGIONS 

 (AN EMPIRICAL STUDY IN PAPUA AND WEST PAPUA, INDONESIA)  
 

Sapto Jumono, Abdurrahman, Chajar Matari Fath Mala 
Esa Unggul University 

 
Abstract 

This study aims to determine the response of regional economic growth to the impact of liquidity, 
saving-investment gap, trade-openess, inflation and national economic growth in the provinces of 
Papua and West-Papua. The basic logic of research is based on open economics theory, and 
financial intermediary system. Economic data is used quarterly, 2008-2019 and data processing 
used VAR / VECM / IRF / FEDV analysis. Overall, the results of the analysis show that the 
conditions of liquidity, saving-investment gap, trade-openess, inflation and national economic 
growth have a significant effect on regional economic growth in Papua and West Papua. The 
results of this research are useful for input into making an EWS (early warning system) and for 
reformulating the strategic and policy of economic development, considering that in these two 
provinces there are still many underdeveloped regions. 
 
Keywords: Economic Growth, Trade-Openess, Liquidity, Inflation 
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ESG PERFORMANCE, COUNTRY REGULATIONS QUALITY AND COSTS OF 
CAPITAL: THE CASE OF FIVE ASEAN 

 
Susanti, Hilda Rossieta 
University of Indonesia 

 
Abstract 

Purpose: Environmental Social Governance (ESG) performance is often seen as a means of 
communicating firm’s information and legitimation, for both shareholders and broader 
stakeholders. Based on agency and legitimacy theory, this study argues that the quality of country's 
regulations has moderating effect on the association between ESG information and firm’s cost of 
capital (e.g., cost of equity as well as cost of debt). 
Method: This study used a purposive sampling method. The sample companies of Asean 5 
(Indonesia, Malaysia, Singapore, Thailand and the Philippines) with ESG scores at Thomson-
Reuters of the year 2015 to 2018 consist of 445 observations. Based on the condition of 
information asymmetry in agency theory, this study classifies companies into two groups. First, the 
group with a high level of ESG information asymmetry, so it is subject to high capital costs. In 
contrast, the second group has a low level of ESG information asymmetry with low capital costs. 
Thus, the empirical test of the hypothesis was carried out using a binary logistic regression statistic 
Results: In general, empirical evidence suggests that ESG performance is negatively associated 
with the probability of high cost of equity. This means that equity investors value the disclosure of 
information related to ESG performance by giving a discount on their return of investment through 
the relatively lower cost of equity. This study found no association between ESG performance and 
the cost of debt. Regarding the role of regulatory quality at the state level, the results show that the 
quality of regulations is negatively associated with the probability of the high cost of equity. 
Arguably, that equity investors tend to provide lower costs of capital to companies in countries 
with good regulatory quality. However, the quality of state regulations does not have moderating 
effect in the association between the probability of a high level cost of equity and ESG 
performance. Most likely, equity investors view information regarding ESG performance as a 
substitute for the quality of a country's regulations. 
Implication: For listed companies of five ASEAN countries, namely: Indonesia, Malaysia, 
Singapore, Thailand and the Philippines, equity investors appreciate information regarding ESG 
performance at the firm level, also the good quality of regulations in the country level, by 
providing discount on their investment return. Since the quality of country’s regulations has no 
moderating effect, therefore, to increase the effectiveness of ESG transparency in reducing the cost 
of equity, other policies outside the regulations quality should be considered. 
 
Keywords: ESG Performance, Cost of Debt, Cost of Capital, Regulatory Quality, ASEAN 5 
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ANALYSIS OF FINAL INCOME TAX ON CONSTRUCTION SERVICE 
BUSINESS INCOME: TAX AUDITORS’ PERSPECTIVE 

 
I Putu Eldy Andiana Wiantara, Nanda Ayu Wijayanti 

Universitas Indonesia 
 

Abstract 
This study aims to understand the phenomenon of tax compliance in the construction sector from a 
tax auditors' perspective. The Final Income Tax is usually applied to business income from the 
hard-to-tax sector and passive income. Based on previous research, the Final Income Tax for the 
construction sector's business income is only applied in the Indonesian tax system. This study uses 
the Theory of Planned Behavior and The "Slippery Slope" Framework. This study uses a 
qualitative research method with semi-structured and open-ended interviews with tax officials. Of 
the eleven interviewees, nine are tax auditors, and two are policymakers. This result shows that the 
root causes of the tax compliance problem originated from the taxpayers, tax authorities, the 
taxpayer's external environment, and loopholes in tax regulations. Based on the Theory of Planned 
Behavior, the Final Income Tax harms subjective norms and perceived behavioral control so that it 
affects the intention to comply and the tax compliance behavior of contractor taxpayers. Based on 
The "Slippery Slope" Framework, the Final Income Tax reduces the taxpayers' perception of the 
tax authorities' power and then affects enforced tax compliance. 
 
Keywords: Presumptive Tax; Tax Compliance: Theory of Planned Behavior; The "Slippery Slope" 
Framework 
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ANALYSIS OF INFORMATION TECHNOLOGY ADOPTION  
IN INTERNAL AUDIT 

(CASE STUDY IN FINANCIAL AND DEVELOPMENT SUPERVISORY BOARD) 
 

Ren Adam Abdillah Siregar, Siti Nurwahyuningsih Harahap 
University of Indonesia 

 
Abstract 

Internal audit needs to respond to current changes with innovative strategies and agile approaches 
which are supported by adequate capabilities. Financial and Development Supervisory Board 
(BPKP) as the government internal audit unit, which performs assurance and consulting services, is 
directly responsible to the president. BPKP has an integrated system in carrying out supervision 
called Accountability Management information System (SIMA) and also uses more than 60 
applications that are already active and running to date. This study describes the use of information 
technology in auditing and assurance activities carried out by BPKP as an internal audit unit and 
conducting information technology analysis at various tools available in the implementation of 
internal audit and provide suggestions for improvement. This is a qualitative research that utilizes a 
case study research strategy with interviews. To achieve the objectives, the Technology-
Organization-Environment (TOE) Framework theory is used to explain IT adoption in an 
organization. This research is a pioneer in discussing the adoption of information technology in the 
implementation of internal audit in the public sector where previous study using the TOE 
Framework theory mostly focused on the private sector and external audit. Despite the large 
number of active and operational applications as well as an integrated information system, BPKP 
has recently launched an electronic-based internal supervision. The existence of limited auditor 
competence, financial and infrastructure support are important factors that underlie the use of 
information technology in this organization. A number of information technology applications can 
also be simplified into a more general and integrated information system to avoid waste. 
 
Keywords: Internal Audit, Technology Organization Environment Framework, public sector 
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Abstract 

The coronavirus disease 2019 (COVID-19) pandemic has led to significant strain on many workers 
from multisector. COVID-19 have considerably high potential for psychological fear contagion as 
well and often result in prevalent multitude of psychological problems.  As a result of the 
unprecedented situation with the pandemic COVID-19, many public officers have to do their work 
from home.  This condition leads to a research question about whether male and female public 
officers experience work-family conflict differently? The purpose of this study was to explore and 
analyze the gender differences of work-family conflict that perceived by public officers in a 
pandemic situation. About 179 public officers (male = 117 and female = 62) were taken as 
respondents in this study. All of them are recruited to an online questionnaire-based study via 
snowball sampling. Respondents were required to confirm that they were 18 years or over, were 
currently residing in the Java, and consented to take part. No other inclusion or exclusion criteria 
were applied. In summary, there is no significant difference between male and female public 
officers in their perceived work-home conflict. Both male and female officers tend to feel the 
conflict in almost the same situation. Male and female officers have similar experience in 
managing work and family matters when they have to do their work from home. The findings of 
this research revealed some challenges and constraints experienced by public officers, public 
managers in online or remote working areas. This study highlights that work-family conflict 
perceived by both male and female public officers represents a promising candidate process for 
understanding and predicting how an individual may be affected by, and cope with, both the acute 
and longer-term challenges of the pandemic situation. 
 
Keywords:  Gender Differences, Work-Family Conflict, Covid-19 Outbreak. 
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OPEN INNOVATION  IN MSMES: PLANT INVENTORY MANAGEMENT 
ANALYSIS AND IMPROVEMENT OF CONTROL  

(A CASE STUDY IN “ELLA GARDEN”) 
 

Dania Amani Yapono, Catur Sasongko 

University of Indonesia 
 

Abstract 
Nowadays, the one type of MSMEs (Micro, Small, and Medium Enterprises) that currently 
developing is  garden or plantation industry. This shown by the increasing demand of plant this 
year by 40% than last year. One of the challenges that this SMEs had, which is lack of inventory 
management and control. This research intended to provide suggestion on inventory management 
using the ABC analysis, reorder point and buffer stock. Also basic proposition draft of Standard 
Operating Procedures in the process of inventory control using COSO framework. This study using 
“Ella Garden” MSMEs as the study case. Research is categorized as qualititative research by case 
study manner, while source of data coming from both primary and secondary data. Primary data is 
collected from interview and accessible documentation by observing. The results of the analysis 
revealed that the internal problems that were overlooked included that there are several weak 
points in inventory control and management at “Ella Garden” MSMEs. 
 
Keywords: Micro Small Medium Enterprises, Inventory Control, SMEs innovation, Inventory 
Management, ABC Analysis.  
  



The Third International Conference on  
Economics, Business and Social Sciences (3rd ICEBUSS) 

 
 

22 29 January 2021, Malang 
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Abstract 
This study aims to analyze the benefits of implementing a cost accounting system at Clinic X with 
the traditional costing method in calculating the tariff and unit cost, and compare the profitability 
analysis service unit of Clinic X. Since 2017, Clinic X has several medical services that directly 
controlled by Clinic X and second party. General practitioner services and midwifery are directly 
controlled by Clinic X. This clinic serves insurance patients (private and government) and non-
insurance. Based on observations, Clinic X has been experiencing a financial deficit for the last 
five years. This clinic was chosen as the sample because the clinic does not have a good cost 
accounting system. The absence of a good cost accounting system has made difficulty evaluating 
which clinical services do not provide profit to the clinic. This study uses a qualitative approach 
and case studies with research methods in the form of literature studies, interviews, and 
documentation. The results showed that cost accounting system reflects more accurate cost 
information that is useful in making decisions and strategies for Clinic X. 
 
Keywords: Clinic, Cost Accounting System, Traditional Costing, Profit, Unit Cost 
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RISK PROJECT MANAGEMENT ANALYSIS CASE STUDY:  
HARD CHROME PLATING  
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Abstract 
The purpose of this study is to determine the impact of risk analysis on hard chrome plating project 
management. In determining the performance of project indicators through the activities carried 
out must be started from the beginning of the design until completion at the time of the place and 
the quality of the results of this project in accordance with the wishes of the client. In one project is 
very closely related to risk, therefore a project can be said to be completed or completed based on 
the final result of the project and how great it is in minimizing the possibility of a risk. In the world 
of oil and gas heavy equipment is working for almost 24 hours so that the longer the use of heavy 
equipment will further damage the durability of the equipment, projects in the world of oil and gas 
is not like projects in other businesses, which in the world of oil and gas needs proper planning, if 
there is a mistake of the project will be the more backwards the completion of the project, also the 
money that has been spent the greater, so to avoid this, the tool to be used must be in a prime 
condition, then for this service field must have a very accurate result, because it must return the 
tool to its prime condition or even exceed the initial quality of the tool 
 
Keywords: Risk Project Management, Project Analysis, Industry Studies: Service 
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Abstract 

This study offers a risk management framework for the Islamic cooperative, by taking a case of a 
leading Islamic cooperative in Indonesia. Risk management implementation is useful for 
organizations to improve their overall performance and achieve their organization goal. Despite the 
fast growth of Islamic microfinance in Indonesia, Islamic cooperatives experience various 
challenges from internally and externally. Internal challenges faced by Islamic cooperatives 
include capital, human resource challenges, and limited standard operational procedures for 
internal operations. From the regulatory side, unlike other highly regulated financial institutions 
such as banks and insurance, Islamic cooperative still has no specific regulation for risk 
management implementation. This situation leads Islamic cooperatives to create self-regulation 
and self-control for their risk management implementation. By adopting a qualitative case study 
approach through interview, Focus Discussion Group (FGD) and document analysis, this study 
identifies the type of risks faced by Islamic cooperatives in Indonesia and ways to manage the 
risks.  
 
Keywords: Risk management, Islamic cooperative, risk, credit risk 
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Abstract 

Vocational High Schools is one of the places to prepare qualified, skilled and professional human 
resources. Besides, SMK also aims to prepare students with certain competencies and expertise to 
be ready to enter the world of work and be productive in their respective fields. There needs to be a 
method developed to increase the competencies required for the Industrial Revolution. The method 
used is trend analysis using questionnaires and interviews. Respondents and sources of information 
are principals of vocational high schools in Indonesia. The results showed that the development 
trend of the SMK curriculum to answer the challenges of changing times is not only understanding 
how workers can interact with machines, equipment and systems, but also identifying the technical, 
social and methodological competencies necessary to train the people who will interact in this 
innovative environment. It is not enough just to know which skills to teach, but to have clarity on 
how these skills should be taught and acquired by students to be applied to Industry 4.0. The 
suitability of the SMK education curriculum must be inline with the demands of today's 
development, so that SMK graduates can answer challenges and be able to compete in the world of 
work, and are well accepted as quality human resources in the world of work. 
  
Keywords: vocational high school, curriculum development, trend analysis 
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LOCAL WISDOM AS A PHILOSOPHY OF LIFE IN APPLYING THE NOBLE 
VALUES OF THE NATION 
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Abstract 
Local wisdom practically undergoes reduction in recent times, especially for the younger 

generation (millennial) who have been exposed by the advance of technology and streams of 
information and entertainment from many cultures. The essence of local wisdom has been changed 
into formality, instead of inhabiting our way of thinking and way of living. Hence, various 
researches on local wisdoms learning need to be done to enhance the appreciation and to preserve 
our culture and resources, including the collection of oral tradition such as folktale. Ethnography 
was used to conduct this study. Qualitative data related to local wisdom were obtained through 
several techniques. Interview and observation were used to gain the main data, while secondary 
data were taken from related document analysis. The Result Petirtaan Jolotundo can be used in 
educational media such as study tours and research. Because Petirtaan Jolotundo has education 
such as historical values, cultural values and local wisdom values. So that the nation's generations 
can understand the history of their nation. Besides that, there are also customs procedures in 
religious ceremonies which are held at Petirtaan Jolotundo so that generations of the nation can 
create a sense of interfaith tolerance. 

 
Keywords: Local Wisdom, A Philosophy, Values of the Nation 
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CONSUMER PERCEPTION OF PRODUCT QUALITY 
AT THE E-COMMERCE SHOPEE IN THE COVID-19 PANDEMIC 

 
Rini Rahayu Kurniati, Sri Nuring Wahyu 

Universitas Islam Malang 
 
 

Abstrack 
Since the emergence of the Covid-19 pandemic outbreak, people have been encouraged to 

stay at home, so that online shopping transaction activities have increased rapidly. E-commerce 
companies get many opportunities from these online shopping transactions. In addition, the driving 
factor that makes online shopping activities increase rapidly is the number of promo programs 
offered by e-commerce companies. E-commerce is a facility that is directly related to trade in 
goods, services and other business activities related to electronic media. One of the e-commerce in 
Indonesia is Shopee. Shopee is still in the new application category, but has been able to attract 
many consumers, both sellers and buyers, in the form of free shipping, lottery and other items. 

The purpose of this study was to describe how the consumer perceptions of the Shopee e-
commerce marketplace on product quality during the Covid-19 pandemic. The sample technique is 
non-probability, namely purposive sampling technique with sampling of students from two private 
universities in Malang with the largest number of students and based on certain criteria such as: the 
respondent has the Shopee application and the respondent has made a purchase at least once 
through the Shopee application. 

The results showed that consumer perceptions of product quality in the e-commerce 
marketplace shopee during the Covid-19 pandemic were classified as very good, this is indicated 
by the calculation of Mean (M) of 85%. These excellent results are supported by statement items 
including: "Shopee provides product promo discounts during the Covid-19 pandemic" with a value 
of 4.64 and "Buying products on Shopee e-commerce is very easy during the Covid-19 pandemic." 
a value of 4.49. As for the tendency in the very good category was 53% and the good category was 
32%, the rest was shown in the average category by 13%, the poor category was 1% and the very 
poor category was 1%. It can be said that e-commerce has become a supporter of meeting the 
needs of the community and driving the economy during the Covid-19 pandemic. 
 
Keywords: Consumer Perception, E-Commerce, Product Quality 
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Abstract 
The existence of political connections within firms is often associated with poor quality financial 
reports and a risk of misstatement.  The greater the firm’s risk, the greater audit effort performed 
by auditors. In addition, this greater effort causes large amounts of audit fees to be paid by firms. 
This study aims to analyze the impact of political connections and the effectiveness of the audit 
committee on audit fees. Using all firms listed on Indonesian Stock Exchange and 584 observation, 
it was found that the existence of political connections within the firm has a significant effect on 
audit fees, and the role of audit committees effectiveness weakens this effect. Politically connected 
firms now could consider the importance of audit committees. 
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MARKETPLACE'S ROLE EFFECTIVENESS IN WOMEN IN LAMONGAN CITY 
AS A MEANS OF INCREASING SALES IN THE NEW NORMAL ERA 

 
Levia Inggrit Sayekti, Muhamad Taufik 
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Abstarct 
As a result of the Covid-19 pandemic, everyone is obliged to follow the rules New Normal, new 
habits, new routines, keep your distance, don't crowd and of course the effect of the Covid-19 
pandemic has a big impact on entrepreneurial actors, the minimum number of buyers who come to 
shops or trade stalls which causes a decrease in turnover. In the New Normal Era , entrepreneurs 
are required to think smart and innovative so that their businesses will continue to run and not lose 
money, one of the solutions for the New Normal Era is to use the Marketplace Platform as a means 
of selling online such as Shope, Tokopedia, Bukalapak etc. The research was conducted only on 
women entrepreneurs in the city of Lamongan with the aim of finding Marketplace Platforms 
which were the most effective in increasing sales in the era New Normal. The research method was 
carried out by distributing questionnaires and determining the number of respondents used the 
snowball sampling method with a total of 100 respondents. The results show that the independent 
variables X1, X2, X3, X4 and X5 are effective as a Marketplace Platform in increasing sales in the 
New Normal Era, where f-count has a value of 11.335 at the 5% real level, and a significance value 
of 0.000. Whereas based on the results of the t test X2 (Shope) has a value of 0.587 or 58.7% and 
X3 (Tokopedia) has a value of 0.309 or 30.9% the coefficient is positive and significant, which can 
be stated that the variables X2 (Shope) and X3 (Tokopedia) have an effect. on the variable Y1 
(Sales Level Effectiveness). 
 
Keywords: Entrepreneurial Women, Market Place, New Normal and Sales Level 
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Abstract 

With the Covid-19 pandemic, several regions in Indonesia implemented large-scale social 
restriction (PSBB) policies and maintained distance. To meet the needs of life in shopping for 
primary and secondary needs, many people use online platforms. This results in a significant 
increase in e-commerce activity . This increase has a positive impact with the existence of business 
opportunities for the public and also a negative impact with the opportunities for online-based 
fraud crimes. From this, it is considered important during this pandemic to find out what factors are 
needed to build consumer confidence in online transactions. It is hoped that these factors will be 
useful for producers to build their digital platforms and increase awareness and minimize fraud 
against consumers. This study aims to determine the effect of website quality on consumer trust 
and the effect of vendor reputation on consumer trust . This type of research is descriptive 
quantitative research . The technique of determining the sample using purpose sampling. A nalisis 
data in this study using SEM (Structural Equation Modeling) which is operated by AMOS program 
22. The results of this study stated that the quality of the website has a significant impact on 
consumer confidence. Vendor reputation has a significant effect on consumer trust. Website quality 
variable is more dominant in building consumer trust than vendor reputation variable. 
 
Keywords : Website quality, vendor reputation and consumer trust 
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Abstract 

This study uses a qualitative descriptive approach with a SWOT analysis tool; namely Internal-
external situation analysis which aims to determine the strengths and weaknesses as well as the 
factors that become opportunities and threats for the development of the Coban Parang Tejo 
tourism area in Malang, and the application and implementation of Community Based Tourism 
principles for the development of the Coban Parang Tejo tourism area. 
The results of the study concluded that the concept of CBT has been applied in tourism 
management in Coban Parang Tejo (CPT) which was applied in the form of local community 
participation, the formation of a tourism village institution, environmentally friendly tourism 
management, the role of government, cooperation with investors and the creation of community 
business activities. From the SWOT analysis generated promotional strategies based on the 
strengths and weaknesses of tourism in CPT, 1) SO strategy by increasing the number of 
interesting vehicles adjusted to the local wisdom of the Perinci village community, so that it has its 
own distinct characteristics / uniqueness that is different from other tours; 2) ST Strategy by 
increasing the competitiveness of Coban Parang Tejo; 3) WO Strategy by increasing facilities / 
infrastructure and existing infrastructure; and 4) WT strategy by collaborating with investors and 
strengthening community communities. All of which are in the context of improving the welfare of 
the community. 
 
Keyword: Community Based Tourism; promotion strategies; and internal-external situation 
analysis 
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PERSPECTIVE (CASE STUDY IN RICE FARMING INSURANCE) 
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Abstract 
The purpose of this study is to explore the accountability and practice the use of funds of insurance 
claims were received by the farmer either as individuals or groups. This Research was developed 
with the interpretive paradigm for understanding the accountability of farmers to claim funds 
(Asuransi Usaha Tani Padi / AUTP) that received. The method used in this research is qualitative 
with a case study design and limited to a few individuals and farmer groups participating in 
insurance. The results of the study show that farmers are very participatory in participating in the 
success of the AUTP program and the accountability of the Head of the Farmers Group (Ketua 
Kelompok Tani/KKT) for insurance premiums and insurance claim funds is shown by a transparent 
attitude between KKT, PPL(Penyuluh Pertanian Lapangan) officers (Field Agricultural Extension) 
and village officials. Deliberative action is also carried out to reach a consensus, especially 
regarding the distribution of insurance claim funds. 
 
Keywords: Accountability, Rice Farming Insurance (AUTP), Interpretive Paradigm 
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Abstract 
The state of this pandemic is one of the driving factors for the creation of competition for all 
groups, especially in this case, business people. Business people must respond to this situation 
wisely that support these needs is the internet. Consumer behavior is a human attitude in utilizing 
its income in meeting the needs, both individually and socially especially female. The purpose of 
this study is to determine consumer behavior and the factors that influence consumer behavior in 
online purchasing decisions on Black Friday sales in Indonesia. Because pandemic, with the 
convenience offered, consumers can access websites or online shopping applications via desktop or 
smart phones. The research method used is to compare the results of research and journals that 
examine online shopping in Indonesia. Then it is reviewed and reviewed the existing theory of 
consumer behavior so that it can be concluded that consumer considerations for shopping online at 
an online store. The results of research from several previous studies can be a reference and 
consideration for e-commerce in Indonesia in linking and keeping customers to provide discount 
promos and keep shopping at their stores so that the shop is attracted and favored by buyers. 
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Abstract 
The purpose of this paper is to view and analyze the soundness level of Islamic banking listed on 
the Indonesia Stock Exchange in 2015-2019 using the CAMEL method. This study uses a 
quantitative approach with the CAMEL method to analyze the soundness of a bank. The results of 
the study found that Capital using CAR analysis found that all assets Islamic banking contains 
credit risk assets, securities, or claims on other banks that are financed from their own capital in 
addition to obtaining from non-banking sources which are calculated based on bank capital on 
risk-weighted assets. Asset Quality by using NPL analysis and it is found that Islamic banking is 
able to overcome and manage credit problems on the amount of credit disbursed to customers. 
Management from NPM and BOPO analysis, Several Islamic banks are classified as unhealthy, 
including Muamalat Indonesia Bank and Syariah Panin Bank. Banks classified as unhealthy 
criteria mean the banks are unable to manage their operational activities as well as possible to 
increase profits from the income earned by banks. Earning (Rentability) in the ROA or ROE 
analysis can be concluded that panin Syariah banks experience an unhealthy predicate. Liquidity 
by using LDR analysis, it is found that Islamic banking has a source of capital from customers 
needed to finance credit which makes it bigger, indicating that Islamic banking has a lower 
banking liquidity capacity. 
 
Keywords: Islamic Bank, Health Bank, CAMEL Method 
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Universitas Islam Malang 

 
Abstract 

Micro, Small and Medium Enterprises (MSMEs) amounted to 64.2 million of the total business 
actors in Indonesia in 2018, absorbing 97 percent of the workforce, and contributing 60 percent to 
gross domestic product, but the contribution to exports was only 14.37 percent. Indonesia's MSME 
exports are lower than several ASEAN countries such as Malaysia, Thailand and Vietnam, even 
much smaller than countries such as Japan, South Korea, and China which have integrated MSMEs 
in the global supply chain. The Indonesian government, through the Job Creation Act, is 
committed to integrating MSMEs in the global supply chain through partnerships with large 
businesses. This paper aims to analyze the opportunities and obstacles for the integration of 
MSMEs in the global supply chain through partnerships with large businesses. The data used are 
secondary data from the Central Bureau of Statistics and previous research results with a 
descriptive analysis approach. The results of the analysis show that the main opportunity for the 
integration of MSMEs in the global supply chain is the government's commitment through the 
establishment of a legal basis and regulations related to increasing market access for MSMEs, 
including provisions for the domestic component level in the procurement of goods and services, 
the existence of international cooperation agreements, physical and non-physical infrastructure 
support, millennial generation assistance in digitizing MSMEs, and ABGC collaboration 
(academics, business, government, and community). Meanwhile, the obstacles faced by MSMEs 
include limited equipment, technology, financing, skills, and compliance with quality standards. It 
is hoped that through the mentoring program, these obstacles can be overcome or minimized so 
that MSMEs can optimize opportunities to be integrated in the global supply chain. 
 
Keywords: MSMEs, supply chain, partnership, opportunity, obstacle. 
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Abstract 

Nu Skin   Indonesia or PT, Nusa Selaras Indonesia is a Skincare company that sells equipment and 
products for skin as well as beauty. Nu Skin Indonesia is increasingly developing in Indonesia 
because of the superiority of the equipment and products that Nu Skin has created.  
Nu Skin in Malang Raya has grown through affiliate brands that try to promote Nu Skin products 
and businesses. Nu Skin has provided a profitable business opportunity without over-promotion to 
get rich quickly. However, Nu Skin always gives a message to affiliate brands to always work hard 
in building a business. Nu Skin or PT. Nusa Selaras Indonesia has joined the Indonesian Direct 
Selling Association (APLI). APLI is an organization that is a place of unity and unity for direct 
selling companies (Direct Selling / DS), including companies that run multi-level marketing 
(MLM) systems in Indonesia. 
This research is a descriptive study to identify consumer attitudes towards the attributes of Nu Skin 
Skincare products. The data required is primary data regarding the demographics of the 
respondents and the respondents' assessment of the attributes of the Nu Skin skincare products used 
by the respondents. 
The data used in this study are data derived from questionnaires distributed via Google forms to 
buyers of Nu Skin brand skincare products who are domiciled in Malang City or Malang 
Regency on 7-15 December 2020. The sample was selected using purposive sampling method with 
a sample size of 30 respondents. 
This study found that consumer be a very positive on the attributes of security, product 
performance, price match with quality, packaging, opportunity to pre-test, environmentally friendly 
raw materials and a positive on the attributes of fragrance, color, not tested on animals. It means 
that Nu Skin must still pay attention to maintaining the very positive and positive attributes. For 
the neutral attributes of shop atmosphere and brand image, Nu Skin need improvement to solve 
that attributes,but overall Nu Skin attributes have an average with a very positive attitude from 
consumers. 
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Abstract 
The objective of the study is to examine research and development spending on 

firm value. In addition, the study aims to examine whether the product diversification may 
moderate the impact of research and development spending on firm value. This study uses 
secondary data drawn from the company's financial statements and processed using SPSS 
software aplication with hierarchical regression analysis of the data. The results of the 
study show research and development spending has a significant impact on firm value. 
Product diversification strengthens the impact of the research and development on the firm 
value. This study supports the theory resource based view stating that the company is able 
to manage the resources and capabilities and the company in this case is the innovation it 
is able to have a competitive advantage among its competitors.  
 
Keyword: research and development spending, product diversification, firm value 
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Abstract 
Organic rice demand in Indonesia continues to increase and market opportunities are also 
increasingly widespread. Therefore, consumers facing  various organic rice products. This study 
was conducted to identify characteristics of organic rice consumers, purchase decision process, 
analyze organic rice attributes and consumer satisfaction. The aim of the study is to obtain main 
driven factor that could be used as an important consideration for the organic rice business. The 
research design was quantitative with a survey of 75 respondents which were randomly drawn. 
Data were analyzed using frequency distribution to describe consumer characteristics and 
purchasing decision process, Importance Performance Analysis (IPA) to identify the attributes that 
consumers considered and Consumer Satisfaction Index (CSI) to identify the level of consumer 
satisfaction. Organic rice consumers were dominated by housewives who are high-educated, 
middle aged, and upper-middle income with an average of IDR 11,176,470/month. The main 
reason of consuming  organic rice  was  its sweet taste.   The benefits of organic rice was known 
through print and electronic media. Organic rice prices ranged from IDR 29,000/kg to IDR 
45,500/kg and average purchased was 6 kg per month. Moreover, the most expensive organic rice 
was the one has a low glycemic index. Even though the price was rising, consumers keep 
purchasing organic rice they normally consume. Of 12 attributes, only price affordability was not 
in line with the consumer expectations. Overall, consumers were very satisfied as indicated by the 
value of CSI = 83.28%. The results conclude that price affordability was the main driven factor. 
 
Keywords: organic rice, purchasing decisions, product attributes, consumer satisfaction. 
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Abstract 

Nowadays, halal tourism with economic community empowerment being goverment concentration 
in advancing the economy in Indonesia. Asset based community development is one of the method 
approach on empowering the economic community. Then, village assets such as nature, humans, 
and other resources become a potential empowerment and welfare of the village community. 
Jodipan as one of the tourism village destination has the both element : residents and village 
officials participated in the development and empowerment of the village community, is in line 
with Islamic principles, namely maqashid Syari’ah. This study exerts a qualitative approach with 
case study on Jodipan tourism village. Data from this study were obtained by conducting 
observations, interviews, and documentation. While the data were analyzed by triangulation 
method to determine the validity of the data obtained. Through this research, it was found that halal 
tourism development in Jodipan village has a great strategy to build the village, as like the role of 
government of keeping al-Dharuriyat, industry sector which can be material, financial, or 
empowerment training and private industry as for keeping al-Hajjiyat, and maintaining tahsiniyat 
by using mass media to support promotional activities. 
 
Keywords: Virtual Tours, Digital Promotion, Islamic Economic Approach 
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Abstract 

Listening is viewed as the basic skill of language that need to be given priority to understand. 
Moreover, listening English in a foreign context. However, listening skill often neglected in 
learning a language. Therefore, many students feel difficult to master the skill in order to overcome 
the difficulty in listening comprehension the students should employ strategies that can give 
positive influence to develop their skill.  
 The objective of current study aims to design model of listening strategy based instruction 
for tenth grade students of senior high school students. It intents to increase students’ awareness on 
listening strategies and to help students to be easier in learning listening by the presence of this 
product. 
 The study employed Research and Development which covered five main stages: Need 
Analysis, Product Development, Experts Validation, Field Testing Product and Final Product 
Development. To collect the data needed as the basis for developing product need analysis was 
done in MA Billingual Batu in the tenth graders. 
 The finding shows that the students did not aware on the listening strategies. they learned 
listening only listen and answer the questions in the worksheet. So that they feel listening skill is 
difficult to be mastered. The presence of listening SBI model is developed to fulfill their need. 
 The students are interested in this product. Beside that, they believe that the product can 
help them to master listening skill easier than before. 
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Abstract 

This paper aims to provide empirical evidence regarding the application of operating segments 
based on PSAK 5 (Amandement 2015) in public companies in Indonesia. This research method is 
quantitative descriptive method. Segment information on the company's financial statements that 
include in Index  LQ 45 for the year ended 2016 was analyzed by the author based on the 
disclosure requirement of PSAK 5 (Amandement 2015) using checklist disclosure index developed 
by author. The results shows that 80% of the studied companies present a medium level of 
compliance (mostly disclosed 10 item out of 17 item), 13% present high level of compliance, 4% 
present low level of compliance, and 2% present lack of compliance which is only 1 company. 
Segment reporting by product and service is the most reported item, which is the highlight of this 
standard. Meanwhile the disclosure of major customer was least recorded by company with a 
number of only 5 company comply it. Quantitative disclosure show the most reported items are 
profit loss and total assets (98% respectively), then total liabilities (96%), meanwhile the least 
reported item is other non current assets and reconciliation. Qualitative disclosure show that 78% 
company describe the main products and services which generate revenues for the operating 
segments, 44% describe factors used in determining the operating segments, and only 36% 
describe information of measurement profit and loss, assets, and liabilities. Only 6 company 
identificate Chief Operation Decision Maker (CODM). By this study we can conclude that mostly 
company disclosed qualitative information not as much as quantitative information of PSAK 5 
(Amandement 2015). The research provide a valuable benchmark for comparison with other 
emerging nations about the level of compliance to segment reporting practices and contribute to 
agency and signaling theory that requires transparency to stakeholder. 
 
Keyword: Segment Reporting, PSAK 5, IFRS 8, Agency theory, Signalling theory 
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Abstract 
The imposition of lockdowns, social distancing and other restrictions during the Covid-19 
pandemic has caused prolonged uncertainty in the business sector. This study aims to observe the 
behavior of family business at the UMKM level during the Covid-19 pandemic. The study is aimed 
at exploring how family business survive difficult times. The method used is descriptive 
quantitative method using regression test as a data analysis method. The results showed that the 
majority of MSME entrepreneurs were affected by Covid-19, which was marked by a decrease in 
business income received. Businesses run by family business have more business resilience in 
crisis conditions, because family business orientation is further strengthened by non-profit reasons, 
more flexible adaptability, family management of human resources and accelerated use of 
information technology in marketing. These four factors have strong implications for the continuity 
of businesses carried out by family companies so that they are able to survive during the pandemic. 
 
Keywords: family business, business resilience, pandemic era 
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Abstract  
Level of accountings comprehension for undergraduate students in the accounting department is 
the process of mastering and comprehending accounting science which has been acquired 
previously in order to be implemented in the social life or in the workplace. This study aims to 
investigate intellectual quotient, Emotional quotient, spiritual quotient, learning behavior and 
learning interest which moderated by self-efficacy to level of accountings comprehension. The 
sample was selected using purposive sampling. Respondents in this study were undergraduate 
students from Accounting Department at Higher Education in Malang City, East Java,Indonesia . A 
total of 277 questionnaires were processed and analyzed using Multiple Linear Regression analysis 
and Moderated Regression Analysis (MRA). The results of this study indicate that there is a 
significant positive relationship among intellectual quotient, Emotional quotient,spiritual quotient, 
learning behavior and learning interest towards the Level of accountings comprehension. Self-
Efficacy acts as a moderating variable that affects the relationship between emotional quotient, 
intellectual quotient and learning behavior on the level of accountings comprehension 
 
Key words: intellectual quotient, emotional quotient, spiritual quotient, learning behavior, interest 
to learn, self eficacy, level of accountings comprehension 
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Abstract 
The global business strategy has been experiencing rapid, massive, and sometimes devastating 
change over the last couple of years. It forces the company to continually evolve to stay relevant, 
innovative, and competitive which very likely involves interaction within the company group, also 
known as related parties. In practice, affiliated transactions often cause problems that can harm one 
of the transacting countries. This practice of party transactions is also known as "Transfer Pricing". 
Basically, the Transfer Pricing problem focuses on determining the fairness of transfer prices or 
often known as Arm's Long Principles (ALP), as stated in the explanation in PER-32 of 2011. In 
dealing with transfer pricing disputes, several alternative efforts can be taken by taxpayers, 
including Mutual Agreement Procedure (MAP), Advance Pricing Agreement (APA), or an appeal 
to the Tax Court until a review to the Supreme Court. One of the efforts that can be made by 
taxpayers is an Advance Pricing Agreement (APA). APA is an agreement that regulates fair price 
provisions following the Arm's Length Principle for transactions in the agreed year. This research 
will be conducted using qualitative methods. The result of this research is to give the 
recommendation of whether the APA implementation that the company has put forward is 
profitable or not. The purpose of the Cost-Benefit Analysis in this research is to have a systemic 
approach to figure out the advantages and disadvantages of this alternative.  
 
Keyword: Cost-Benefit Analysis, Advance Pricing Agreement, Tax, Dispute, Transfer Pricing 
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THE INFLUENCE OF SERVICE QUALITY TOWARD DIMEDIATE 
SATISFACTION QUALITY  AND SWITCHING COST AS VARIABLE 

MODERATING TOWARD KLUB BUNGA RESORT GUESTS  
DURING COVID 19 PANDEMIC 

 
N. Rachma, Afi Rachmat S. 

Universitas Islam Malang 
 

Abstract 
This research was made with the intention of testing and analyzing the influence of service quality 
to  customer loyalty , customer satisfaction to mediate the relationship between service quality to 
customer loyalty, and swiching cost to moderate satisfaction with customer loyalty.Population and 
sample taken of 97respondens Data collection is through with questionnaires. techniques analysis 
on this research, Path analysis, Moderate Regresion Analysis The result of analysis show that a) 
influential service quality  significant to customer loyalty, b) influential service quality significant 
satisfaction c) satisfaction have a significant effect to customer loyalty d) satisfaction is not able to 
mediate the relationship between service quality to customer loyalty e) swiching cost can moderate 
satisfaction with customer loyalty. 
 
Keywords : service quality customer loyalty , customer satisfaction swiching cost 
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ACCOUNTING POLICIES FOR INFAK OR SHADAQA SERVICES IN NON-
PROFIT ORGANIZATIONS 

 
Usamah Rasyid, Evony Silvino Violita 

Universitas Indonesia 
 

Abstract 
This study discusses accounting records for Infaq or Charity transactions which are not regulated in 
PSAK 109 (Indonesia Islamic Accounting Standard Chapter 109), the Infaq or Charity instrument 
is not limited to given in-form goods but can also be in the form intangible but equally valuable. 
Infaq in Services has been a topic of discussion because it has not regulated in the PSAK while this 
transaction does exist, but not all Amil Institutions do not recognize of this transaction. This affects 
the performance of Financial Statement could not meet the Basic Framework of Financial 
Statement which is Comparable, as well as judging the performance of Financial Statement that 
should be measured not only through its bottom line but value-added performance is another to 
look up to in the industry of Non-Profit Organization. or somehow if it is recorded, the infaq value 
of non-cash assets is significant in the financial performance of a particular institution. This study 
aims to give contribution as a recommendation of Service Infak. accounting treatment. By using 
the descriptive qualitative method, this research was carried out in two private Amil Institution and 
one government Amil Instituion. The data obtained in this study are primary data conducted by 
interviewing the Director of Finance and Accounting at Amil Institutions, secondary data which 
researchers obtained from library literature books, as well as documents belonging to related 
companies. The results of this study explain how the recording of Service Infak in the three OPZs 
take in place currently, the Analysis of the Characteristics of Service Infak, the Categorization of 
whether it is recorded or not, and the Effect of Service Infak reporting on the Performance of the 
Accounting Policy.  

Keywords: Islamic Accounting Standard, Service-Infaq/shadaqa, Accounting Treatment 
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WHAT DOES INVESTOR TRUST TO DURING PANDEMIC? 
 

 Dwiyani Sudaryanti, Mohammad Bastomi 
Universitas Islam Malang 

 
Abstract 

Behavior is always depending on situation. Pandemic condition is often considered as disaster, and 
caused negative behavior to individual. This study aims to reveal positive behavior of investor 
during pandemic. Using Prospect theory that explained the effect of positive framing or negative 
framing to decision making process, this study focuses on positive framing by investor when they 
are making decision during pandemic. Data is gathered by documentation method from website of 
Indonesia Stock Exchange, idx.co.id. With all companies listed in ISE as our population, we only 
choose company which actively traded as our sample. Data are analyzed by descriptive method. 
The result is promising, that we find positive framing in investor decision during pandemic. 
Implication of this study is the urgency of the firm reputation in the investor’s perspective. 
 
Keywords: Prospect Theory, Investor Behavior, Risk Aversion, Risk Seeking, Pandemic  
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THE EFFECT OF TAXPAYER BEHAVIOR AND TAX SANCTION ON  
TAX COMPLIANCE 

 
Jeni Susyanti, Siti Aminah, Ahmad Dahlan 

Universitas Islam Malang 
 

Abstract 
Taxation is the principal source of income in supporting development investment and can illustrate 
economic independence. The purpose of this research is to analyze factors consisting of taxpayer 
attitudes, taxpayer awareness, tax knowledge, and tax sanctions that affect the taxpayer compliance 
of millennial individual creative economy actors in the fashion sub-sector in Indonesia.Quantitative 
methods with multiple regressions are used in analyzing data collected from millennial creative 
economy actors in the fashion sub-sector who responded to distributed questionnaires.The study 
shows that there was a positive effect between taxpayer attitudes and tax knowledge on tax 
compliance. As for taxpayer awareness and tax penalties are insignificant to taxpayer compliance. 
This shows that increase in taxpayer attitudes and tax knowledge can lead to tax compliance rates 
escalation. Although this study managed to prove the effect between variables, secondary data 
shows that many millennials of the creative economy are still confused in implementing tax 
regulations, PP-23/2018. 
 
Keywords: Tax compliance, taxpayer behavior, tax sanctions 
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COMPANY VALUE OF FOOD AND BEVERAGES IN THE PERSPECTIVE OF 
GOOD CORPORATE GOVERNANCE, PRICE EARNING RATIO, AND 

FINANCIAL PERFORMANCE 
 

Hariri, Afifudin, Fahrurrozi Rahman 
Universitas Islam Malang 

 
Abstract 

This study aims to analyze the Company Value of Food and Beverage in the Perspective of Good 
Corporate Governance, Price Earning Ratio and Financial Performance for the 2017-2019 period. The 
variable of Good Corporate Governance is proxied by the number of the board of directors. The 
variable of financial performance is proxied by Return on assets. The sample criteria in this study are 
Food and Beverage companies listed on the IDX for the 2017-2019 period, totaling 21 companies with 
a period of 3 years so that it becomes 63 financial statement. The data analysis method in this study 
used multiple linear regression using SPSS. The results showed that simultaneously the variables of 
Good Corporate Governance, Price Earning Ratio and Financial Performance had a significant 
positive effect on the Company Value of Food and Beverage. And partially the variables of Good 
Corporate Governance and Price Earning Ratio have no significant effect on the value of the food and 
beverage company, while the financial performance variables affect the value of the food and 
beverage company. From the results of this study, it can be used as a reference for investors to invest. 
 
Keywords: Good Corporate Governance, Price Earning Ratio, Financial Performance, Company 

Value and Food and Beverage 
  



The Third International Conference on  
Economics, Business and Social Sciences (3rd ICEBUSS) 

 
 

50 29 January 2021, Malang 
  

INCOME TAX POLICY EVALUATION OF SUGAR CANE FARMER IN PAGAK 
VILLAGE, PAGAK DISTRICT, MALANG REGENCY 

(CASE STUDY GOVERNMENT REGULATIONS NO.23 YEAR 2018) 
 

Retno Wulan Sekarsari, Afifuddin, Putri Awaliyah 
Universitas Islam Malang 

 
Abstract 

Taxes are the largest component of state revenue. Taxes are collected and used to pay for routine 
government costs and national development costs. The purposes of this study are: 1) To find out 
the result of evaluation the rate of Tax Income for Sugarcane Farmers in Pagak Village, Pagak 
District, Malang Regency. 2) To find out the evaluation of the Policy of Tax Income Rate for 
Sugarcane Farmers in Pagak Village, Pagak District, Malang Regency. 
By using interview datas of Sugarcane Farmers in Pagak Village, and analysis using Public Policy 
Evaluation, the results showed that: 1) Implementation of Tax Income in Government Regulation 
Number 23 of 2018 which applies from 29 March 2019 will be ends on 31 December 2020. 2) The 
new rates of tax income for UMKM is equal to 0.5%. The aim of decreasing the tax rate is to 
support the local economy of sugarcane farmers. 
 
Keywords: Public Policy, Public Administration, Government Regulation, Taxation. 
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FAKTOR-FAKTOR PENENTU KEBERHASILAN PENGELOLAAN MODAL 
KERJA DALAM MERESPON PENURUNAN HARGA MINYAK DUNIA DAN 

KRISIS EKONOMI PADA MASA PANDEMI 
STUDI KASUS PADA PT ABC 

 
Nadhira Nayunda, Yan Rahadian 

Universitas Indonesia 
 

Abstrak 
Penelitian ini bertujuan untuk menganalisis faktor/kebijakan perusahaan yang memberikan dampak 
positif terhadap perbaikan modal kerja di masa krisis dan merekomendasikan langkah-langkah 
pengelolaan modal kerja perusahaan selanjutnya untuk menghadapi masa krisis. Salah satu 
penyebab dilakukannya penelitian ini adalah sebagai salah satu perusahaan penghasil minyak, 
Perusahaan menghadapi keterbatasan modal kerja akibat penurunan harga minyak mentah dunia 
dalam beberapa tahun terakhir dengan pandemi Covid-19 secara bersamaan. Data yang digunakan 
dalam penelitian ini diperoleh dari wawancara baik terstruktur maupun tidak terstruktur serta 
review atas laporan tahunan dan triwulan Perusahaan. Hasil penelitian ini menunjukkan bahwa 
terdapat beberapa faktor yang mempengaruhi modal kerja pada masa krisis seperti kegiatan utama 
Perusahaan. Perseroan sudah baik dalam mengoptimalkan modal kerja selama krisis ini, yakni 
dengan mengurangi biaya modal dengan cara mengurangi kegiatan pengeboran dan mengurangi 
pembuatan fasilitas baru. Selain itu, dalam mempertahankan modal kerjanya, Perusahaan juga 
meningkatkan kontrol atas komponen utama modal kerja. Rekomendasi yang diberikan kepada 
Perusahaan sebagai langkah selanjutnya adalah Perusahaan dapat mengurangi biaya yang berkaitan 
dengan operasional sehari-hari seperti biaya utilitas.  
 
Kata Kunci: Modal Kerja, Industri Minyak dan Gas, Harga Minyak Dunia, Masa Pandemi 
COVID-19. 
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ANALISIS MITIGASI RISIKO AUDIT AKIBAT PANDEMI COVID-19: 
STUDI KASUS PADA PERUSAHAAN PEMILIK MAL 

 
Zahra Hasanah, Ludovicus Sensi Wondabio 

Universitas Indonesia 
 

Abstrak 
COVID-19 merupakan pandemi global yang dapat memengaruhi kondisi perekonomian suatu 
negara. Dalam rangka mengurangi penyebaran COVID-19 tersebut, pemerintah Indonesia, 
mengambil langkah melakukan Pembatasan Sosial Berskala Besar (PSBB). Kegiatan PSBB ini 
menyebabkan pembatasan kegiatan operasional Perusahaan, sehingga berdampak pada 
menurunnya kinerja keuangan Perusahaan. Salah satu industri yang terdampak dari kegiatan 
tersebut ialah industri ritel, yakni Pusat Perbelanjaan (Mal). Selain itu, adanya pembatasan 
aktivitas dalam bekerja menyebabkan perubahan prosedur audit yang sudah ada sebelumnya. 
Penelitian ini bertujuan untuk menganalisa penilaian risiko akibat pandemi COVID-19 dan 
prosedur audit menggunakan Standar Audit yang berlaku. Penulis menggunakan pendekatan studi 
kasus dan metode kualitatatif pada Kantor Akuntan Publik CRN untuk audit pada perusahaan 
pemilik mal. Teknik pengambilan data menggunakan metode wawancara. Analisa hasil wawancara 
dan data sekunder dilakukan menggunakan metode analisis deskriptif. Hasil penelitian 
menunjukkan adanya peningkatan terjadinya risiko karena pandemi COVID-19 dimana terdapat 
isu audit dan beberapa risiko baru akibat pandemi COVID-19 yang diidentifikasi yakni terkait 
kelangsungan usaha, keakuratan perhitungan pendapatan dan perhitungan Expected Credit Loss, 
serta risiko adanya penurunan nilai properti investasi. 

 
Kata Kunci: Penilaian Risiko, COVID-19, Prosedur Audit 
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ISLAMIC FINTECH AND MSMEs SUSTAINABILITY 
 

Rafika Tri Cahya, Khofifah, Harun Alrasyid 
Fakultas Ekonomi dan Bisnis Universitas Islam Malang 

 
Abstract 

Micro, Small and Medium Enterprises (MSMEs) are one of the main pillars of a country's 
economy. In 2018, MSMEs contributed 60.3% of Indonesia's total gross domestic product (GDP) 
and absorbed 97% of the total workforce and 99% of total employment. However, most MSME 
players have problems with limited capital and difficulties in accessing capital from financial 
institutions, which have an impact on MSMEs sustainability. Meanwhile, technological 
developments have given rise to disruptive innovation, including in the financial services industry, 
with the emergence of start-up companies that offer technology-based financial solutions and 
services (fintech). Along with the development of Islamic finance, several companies also offer 
fintech services that apply Islamic principles. This research discusses the role of Islamic Fintech as 
a solution for capital and MSMEs business development.  The method used in this research is a 
qualitative method with a descriptive approach. The results show that Islamic fintech with peer-to-
peer (P2P) lending can be a financial alternative for bankable and unbankable MSMEs to develop 
their business through easy, fast and flexible financing. The amount of financing distribution by 
Islamic fintech has also increased significantly every year and has also been supported by the 
Fatwa DSN-MUI NO: 117 / DSN-MUI / II / 2018. 

 
Keywords: Fintech, P2P Lending, MSMEs, Islamic Fintech 
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EXAMINING THE INFLUENCES OF SERVICE QUALITY AND MODERATOR 
ROLE OF POSITIVE EMOTIONS ON ONLINE IMPULSIVE BUYING 

BEHAVIOUR ACROSS FASHION CATEGORIES: DOES GENDER MATTER? 
 
 

Alfian Budi Primanto 
FEB Universitas Islam Malang 

 
Online impulsive buying can be considered as way of increasing profit of marketers. Therefore, it 
is important to study the causes of online impulsive purchasing behaviour, as such studies may 
produce some new ideas or tactics for marketers to maximize online market benefit. This study 
aims to examine the influences of service quality on online impulsive buying with positive 
emotions as moderating role in the perspective of gender. This study can be classified as a 
quantitative research. A structured questionnaire with five-point of Likert scale used as data 
collection and analysis method. This study designed to focus on Millenials’ generation who has 
experience shopping online in one of top marketplace in Indonesia namely Tokopedia, Shopee, and 
Bukalapak. The result of this study shows that there is a significant different of online impulsive 
buying behaviour between male and female.  
 
Keyword: Service Quality; Positive Emotions; Impulsive Buying; Online; Gender 
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ANALYSIS OF CONVENTIONAL BANK DETERMINANTS 

 

Gatot Nazir Ahmad, IGK Ulupui, Lely Pramitasari, Dicky Iranto 

Faculty of Economics Universitas Negeri Jakarta 

 
Abstract 

A lot of banks in Indonesia that are inefficient condition makes financial services authority try 
to stimulate a reduction in lending rates with various incentives to banks to be efficient. 
Efficiency is one of the parameters of banking performance that theoretically underlies all 
company performance. The ability to maximize available inputs to produce high output is a 
measure of expected performance. In the banking industry, the conditions for how to obtain 
existing inputs by minimizing the level of input. To see the inefficiency of a bank can be 
identified as the level of output and input by further analyzing the causes (Sarjono, 2008). The 
Financial Services Authority (FSA) at the end of April 2016 through the OJK Circular Letter 
number 14 / SEOJK.03 / 2016 officially enacted regulations on the provision of incentives for 
efficient banks. The incentive is given in the form of a discount on Core Capital Allocation 
(AMI) for the requirements to establish a branch office. OJK measures the level of efficiency of 
these banks through two things, namely NIM and operating expenses on operating income 
(BOPO). With this circular, spurring the banking sector at a more technical level, banking 
institutions are expected to have a high level of efficiency so that they can score. 
 
Keywords: CAR, NPL, NIM, BOPO, LDR, Efficiency  
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THE EFFECT OF PROFITABILITY, LIQUIDITY, AND COMPANY SIZE ON 
DIVIDEND POLICY 

 
Destria Kurnianti 

FE Universitas Negeri Jakarta 
 

Abstract 
This study aims to examine the effect of Profitability, Liquidity, and Company Size on Dividend 
Policy. This research is a quantitative approach research. The sample of this study is a 
Manufacturing company listed on the Indonesia Stock Exchange in the 2013-2015 period using the 
purposive sampling method. The data analysis method used is the classical assumption test and 
multiple linear regression analysis. The results of this study indicate that profitability and  
Company Size have no a significant effect on firm value. While Liquidity does have a effect 
dividend policy in manufacturing companies on the IDX for the period 2013-2015. 
 
Keywords: Profitability, Liquidity, Company Size, dividend payout ratio 
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THE IMPACT OF CEO CHARACTERISTICS ON FIRM FINANCIAL 
PERFORMANCE 

 

Suherman, Titis Fatarina Mahfirah 

FE Universitas Negeri Jakarta 
 

Abstrak 
Penelitian ini menginvestigasi hubungan antara karakteristik CEO terhadap kinerja perusahaan. 
Karakteristik CEO yang diuji hubungannya dengan kinerja perusahaan adalah jender, tenure, age, 
education dan nationality. Kinerja perusahaan diukur dengan return on asset (ROA) dan return on 
equity (ROE) sebagai ukuran kinerja akuntansi serta Tobin’s q sebagai ukuran kinerja pasar. Studi 
ini menggunakan analisis panel data untuk periode 9 tahun dari tahun 2010 hingga 2018. Sampel 
yang digunakan dalam penelitian ini adalah perusahaan non-keuangan yang terdaftar pada Bursa 
Efek Indonesia dari tahun 2010 hingga 2018. Sebagai variabel kontrol, penelitian ini menggunakan 
variabel terkait firm spesific (firm size, leverage, liquidity, dividen payout, net working capital dan 
firm age) dan corporate governance (size dari dewan direksi, size dari dewan komisaris dan 
proporsi komisaris independen). Hasil dari penelitian ini menemukan CEO tenure berpengaruh 
negatif terhadap ROA dan Tobin’s q dan berpengaruh positif terhadap ROE. Usia CEO memiliki 
pengaruh yang konsisten positif terhadap ketiga pengukuran kinerja perusahaan. Tingkat 
pendidikan CEO dan CEO nationality memiliki pengaruh hanya terhadap kinerja keuangan yang 
diukur dengan ROE. CEO asing memiliki pengaruh yang negatif terhadap ROE. CEO wanita tidak 
ditemukan pengaruhnya terhadap kinerja perusahaan. 

Kata Kunci : Karakteristik CEO, kinerja perusahaan, ROA, ROE, Tobin’s q, corporate 
governance 
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THE INFLUENCE OF WORK ENVIRONMENT AND TEAMWORK ON JOB 
SATISFACTION AT TELEVISION INDUSTRY IN SOUTH JAKARTA 

 
Dewi Susita, Widya Parimita, Asian Tri Karina 

FE Universitas Negeri Jakarta 
 

Abstract 
In a company, human resources are one of the most important factors. Human resources, namely 
employees of good quality, will support the company in achieving its goals. Therefore, in order for 
employees to show good quality performance, the company must pay attention to the satisfaction 
of each employee. This study will examine how much influence the work environment and 
teamwork have on the job satisfaction of television industry employees in South Jakarta. 
 
The purpose of this study are : To know 1) A general description or description of the work 
environment, teamwork, and job satisfaction of the employees of the television industry in South 
Jakarta, 2) The influence of the work environment on job satisfaction of employees of the 
television industry in South Jakarta, 3) The influence of cooperation team on job satisfaction in 
television industry employees in South Jakarta, 4) The influence of work environment and 
teamwork on job satisfaction of employees of the television industry in South Jakarta. This 
research was conducted on 125 television employees at television industry in South Jakarta. The 
technique used in data collection is the survey method by distributing questionnaires and then 
processed using the SPSS 24 program. This research uses a descriptive analysis. The results 
obtained from the regression show that there is a positive and significant correlation between the 
work environtment on job satisfaction, there is a positive and significant correlation between 
teamwork on job satisfaction, and there is a positive and significant correlation between work 
environment and teamwork on job satisfaction at television industry employees in South Jakarta.  
 

Keywords: Work Environment, Teamwork, Job Satisfaction 
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Abstract 

The purpose of this study are: 1) To determine the description of learning organizations, employee 
resilience and work engagement to employees of BUMN bank branch offices in Bogor City, 2) To 
determine the influence of learning organizations on work engagement to employees of BUMN 
bank branch offices in Bogor City, 3) To determine the effect of employee resilience on work 
engagement to employees of BUMN bank branch offices in Bogor City, 4) To determine the 
prediction of the learning organization and employee resilience research model to work 
engagement to employees of BUMN bank branch office in Bogor City. This research was 
conducted on 200 employees of BUMN bank branch office in Bogor City. The technique used in 
data collection is the survey method by distributing questionnaires then processed using the SPSS 
24 program. This study uses descriptive analysis and ex post facto. The results of the regression 
show that there is a positive and significant influence between learning organizations on work 
engagement, employee resilience to work engagement and research models of learning 
organizations and employee resilience can predict work engagement to employees of BUMN bank 
branch offices in Bogor City with Fcount> Ftable (19,157> 3.04) and significance (0.000 <0.05) 
 
Keywords: Learning Organization, Employee Resilience, Work Engagement 
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Abstract 

The aim of this study is to determine the effect of Chief Executive officer (CEO) characteristics on 
the firm performance of food and beverage firms in Indonesia, Malaysia, and Singapore for the 
period 2013 - 2018. Independent variables used in this study are CEO characteristics proxied by 
CEO gender, CEO tenure, CEO age, CEO education and CEO nationality. Dependent variable 
used in this study is firm performance measured by return on asset (ROA), return on equity (ROE), 
return on sales (ROS) and Tobin’s Q. Control variables in this study are independence 
commissioner, board size, board diversity, board meeting, leverage, sales growth, firm size, 
liquidity, cash flow, and firm age. The sampling method of this study is purposive sampling. The 
data analysis used is panel data regression including fixed effect model with clustered standard 
errors. The results indicate that CEO characteristics proxied by CEO gender, CEO tenure, CEO age, 
CEO education, and CEO nationality do not have a significant effect on firm performance in 
Indonesia, Malaysia and Singapore. 
 
Keyword: CEO gender, CEO tenure, CEO age, CEO education, CEO nationality, firm 
performance, corporate governance. 
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Abstract 

This study aims to determine the effect of corporate governance mechanisms on dividend policy of 
food and beverages companies listed on the Indonesia, Malaysia and Singapore stock exchanges 
for the period of 2013-2018. The independent variables used in this study are independent 
commissioners, board size, gender diversity and board meeting. The dependent variable used is 
dividend policy measured by dividend payout ratio, dividend yield, and aggregate dividend. This 
study also employ five control variables which are firm size, leverage, current ratio, sales growth, 
and cash flow. The sampling method of this study is purposive sampling. The model used in this 
research is panel data with the common effect model (CEM), fixed effect model (FEM) and 
random effect model (REM) approaches. The results obtained from this study show that 
independent commissioners, board size, gender diversity and board meetings have no influence on 
dividend policy in Indonesia, Malaysia and Singapore. Robustness check using lagged independent 
variables confirms the main results. 
  
Keywords: Independent commissioners, board size, gender diversity, board meeting, dividend 
policy 
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Abstract 
Memenuhi kepentingan para investor, struktur organisasi dan operasional perusahaan menjadi 
perhatian utama dalam tata kelola perusahaan untuk memastikan keadilan, tanggung jawab, dan 
perilaku perusahaan yang transparan dan akuntabel. Oleh karena itu, perusahaan harus 
melaksanakan tata kelola perusahaan yang baik (GCG) sebagai upaya untuk meningkatkan kinerja 
dan nilai perusahaan. Mewujudkan hal tersebut diperlukan peran dewan komisaris yang merupakan 
hal penting dan strategis dalam mengimplementasikan tata kelola perusahaan yang baik dan juga 
memastikan berjalannya sistem pengendalian perusahaan sehingga tercapai kinerja keuangan yang 
baik sesuai kemauan investor. Efektivitas peran dewan komisaris menjalani kewajibannya 
melakukan pengawasan kerja dewan direksi, didukung karakteristik yang ada dalam dewan 
komisaris, antara lain jender, kebangsaan, dan jumlah anggota dewan komisaris. Tujuan dari 
penelitian ini adalah membuktikan secara empiris pengaruh karakteristik dari dewan komisaris 
(jender, kebangsaan, dan ukuran) terhadap kinerja keuangan perusahaan. Sampel penelitian adalah 
perusahaan manufaktur yang terdaftar di BEI tahun 2015-2017. Hasil penelitian membuktikan 
bahwa (1)wanita dalam dewan komisaris tidak mempunyai pengaruh yang signifikan terhadap 
kinerja keuangan; (2)warga negara asing yang menjabat dewan komisaris tidak memberikan 
pengaruh yang signifikan kinerja keuangan perusahaan; dan (3)ukuran dewan komisaris dalam 
perusahaan tidak memberikan pengaruh signifikan terhadap kinerja keuangan perusahaan.  
 

Kata kunci: Jender, Kebangsaan, Ukuran, Kinerja keuangan 
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GENDER DIFFERENCES IN ISLAMIC ENTREPRENEURSHIP 
IMPLEMENTATION 
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Universitas Islam Malang 
 
 

Abstract 
Examining the influences of service quality and moderator role of positive emotions on online 
impulsive buying behaviour across Fashion categories: Does gender matter?  
 
Online impulsive buying can be considered as way of increasing profit of marketers. Therefore, it 
is important to study the causes of online impulsive purchasing behaviour, as such studies may 
produce some new ideas or tactics for marketers to maximize online market benefit. This study 
aims to examine the influences of service quality on online impulsive buying with positive 
emotions as moderating role in the perspective of gender. This study can be classified as a 
quantitative research. A structured questionnaire with five-point of Likert scale used as data 
collection and analysis method. This study designed to focus on Millenials’ generation who has 
experience shopping online in one of top marketplace in Indonesia namely Tokopedia, Shopee, and 
Bukalapak. The result of this study shows that there is a significant different of online impulsive 
buying behaviour between male and female.  
 
Keyword: Service Quality; Positive Emotions; Impulsive Buying; Online; Gender.  
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Abstract 
Internet Financial Reporting (IFR) is a means for companies to disclose financial reports on 
company performance through internet media or websites owned by the company. It is done as an 
effective communication to customers and the company's efforts to reduce information asymmetry 
between the company and outside parties. This study aims to test the disclosure model of Internet 
Financial Reporting in companies listed on the Indonesia Stock Exchange. This Internet Financial 
Reporting Disclosure Model is influenced by factors of company size, profitability, leverage, type 
of industry and shares ownership. The sampling method used is purposive sampling method. 
Hypothesis testing uses linear  regression analysis. The test results show that company size, 
profitability and shares ownership have a positive effect on disclosure of Internet Financial 
Reporting. 
 
Keyword: Internet Financial Reporting, company size, profitability, leverage, industry type and          
                 shares  ownership  
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Abstract 

Though it was a very short time that only took 23 years, the prophetic era was an evidence 
of the internationalism of Islam that was led by Prophet Muhammad Sallallahu Alaihi 
Wasallam. As previously a trader, The Prophet was an expert of the market activities. He 
traveled to North Arab Peninsular and succeeded in his trading. During Madinan period as 
the Prophet became the solely leader of Muslim community there, one of his policy and 
directions is international relationship including trade. International trade is the exchange 
of goods and services between countries. Trading internationally gives consumers and 
countries the opportunity to be exposed to goods and services not available in their own 
countries, or which would be more expensive domestically. What are such activities in this 
period to be highlighted in this article using library collecting data and discription from 
available materials either premier or seconder references. The article found that during this 
era, international trade was conducted by the Prophet in accordance with the norm and 
international covenance implemented in that period. 
 
Keywords: international trade – prophetic era – quranic directions – prophetic directions 
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Abstract 

A case review was conducted to determine the information use through social media by ESL 
Library.com (http://www.esl-library.com). ESL Library.com, launched in 2002, provides language 
teachers resources for teaching English, Spanish, and French. The researcher conducted 
triangulation for collecting and analyzing the data. First, primary data were collected from Twitter 
and Facebook. Second, the interview with the social media director, Tara Benwell, through email 
correspondence was carried out and the interview results from Shorty Award Committee about 
using social media were collected. Moreover, observing the website and social media platform was 
done to further validate the data. Finally, additional data were collected through literature reviews 
from journal articles. Analysis methods include content analysis of interviews and statistical 
analysis of social media platforms.  
 
This study investigated that the frequency of the posts in 60 days between Twitter and Facebook is 
different. ESL-Library Twitter has more posts than its Facebook page. However, the pattern of the 
frequency is similar. It is clearly seen that they use Twitter more than Facebook for their activities. 
However, the promotion strategies should be considered more to Facebook. Based on the 
observation, ESL Library.com Facebook has higher number of users than Twitter, but Facebook 
has less number of posts than Twitter 
Another important thing to point out is that the ESL-Library.com only utilizes Google Analytics as 
a tool for evaluating the social media use in organization. However, the organization compares and 
contrasts what they have done with their sister site to gauge some decisions for future 
implementations. The future directions will be also discussed further on the paper 
 
Keywords :  social media platform, business organization, educational business, teaching foreign  
                     languages 
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Abstract 

The challenges of the Indonesian economy are currently increasingly complex, so the role of the 
financial industry regulator is very important because the policies taken have an effect on all 
people and the credibility of the government. In carrying out this role, competent employees are 
needed so it must be ensured that employee development through talent development is carried out 
with good planning and strategy. The application of talent development and perceptions of 
employee fairness can effect job satisfaction, task performance, and affective commitment. This 
research purposes to determine the impact of talent development implementation on job 
satisfaction, task performance, and employee affective commitment with distributive justice as a 
mediator and procedural justice as a moderator in the Indonesian Financial Industry Regulatory 
Institution (LARIK) with structural equation modeling. The research data were obtained from 464 
LARIK employees using an online questionnaire. Research has found that talent development has a 
positive effect on job satisfaction, task performance, and affective commitment. Research also 
reveals that distributive justice mediates this partial effect. Next, the theoritical, managerial, and 
practical implications of these findings are discussed. 
 
Keywords: Talent development, job satisfaction, task performance, affective commitment,  
                   distributive justice. 
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Abstract 
Globalization, innovation and advances in information technology in the banking sector in 
Indonesia have grown very rapidly in the last 10 years. In the midst of competition, banks are 
required to produce good performance and comply with the regulations of the authorities to 
maintain their stability. It is because the banking sector controls 77% of financial sector assets. 
This study tests the effect of performance on risk-taking behavior by analyze of ownership 
structure in 31 banks with the largest total assets in Indonesia. By using the two-step generalized 
method of moment as an estimator method to solve the endogeneity problem, this study found that 
performance has a negative and significant effect on risk-taking behavior. In some cases, 
concentrated ownership structure also has a negative and significant effect on risktaking behavior.  
 
Keyword : Bank Performance, Bank Risk-Taking Behavior, Ownership Structure, Generalized  
                   Method of Moment. 
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Abstrak 

Makalah ini menerangkan bagaimana proses dalam suatu perusahaan untuk mulai melakukan 
perubahan yaitu memanfaatkan inovasi teknologi yaitu e-reckrutmen dan media sosial dalam 
fungsi manajemen sumber daya manusia terutama fungsi rekrutmen dan seleksi. Perusahaan dalam 
memulai perubahan tersebut harus memakai strategi untuk mempertimbangkan faktor krusial yang 
harus digunakan dan meracik strategi pendekatan yang harus dilakukan dalam menghadapi 
resistensi. Pada akhirnya dalam makalah ini akan di perlihatkan hasil yang dicapai selama 3 tahun 
dalam melakukan proses perubahan mulai dari perubahan pada sumber daya manusia, perubahan 
pada sistem manajemen sumber daya manusia dan perubahan kinerja pada departemen sumber 
daya manusia termasuk efisiensi dan efektifitasnya. 
 
Kata Kunci : Inovasi Teknologi (e-rekrutmen dan media social), Manajemen Sumber Daya  
                       Manusia (fungsi rekrutmen dan seleksi) dan Manajemen Perubahan. 
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Abstract 

This study aims to analyze and determine the social and economic impacts of the existence of 
online transportation. The specific objectives of this study are (i) To determine the effects of 
economic and social  partially felt by conventional transportation drivers due to the existence of 
online transportation in Malang City. (ii) To determine the simultaneous economic and social 
effects felt by conventional transportation drivers as an impact of online transportation existence, 
(iii) to determine the economic and social variables that have a dominant influence on the existence 
of conventional transportation in Malang City 
Meanwhile, the variables analyzed in this study are economic impacts and social impacts. This 
study uses primary data obtained through questionnaires, analyzed with multiple regression models 
using the SPSS Statistic 22 program. This study targeted to provide a broader choices for 
stakeholders in making policy in terms of problems mapping. Furthermore, the article targeted to 
be published in accredited national journals and can be presented at the International Conference. 
 
Keywords: social impact, economic impact, online, conventional 
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Abstract 
e-HRM is an information technology that increased the effectiveness and efficiency of 
company’s HRM system by carrying out HRM system’s function electronically or online. 
The purpose of this study is to analyze the effect of using electronic human resource 
management (e-HRM) on human resource management (HRM) effectiveness in Banking 
Company. Unified Theory of Acceptance and Use of Technology (UTAUT) was used as a 
theory to analyze the effect of e-HRM determinants (performance expectancy, effort 
expectancy, and social influence) toward e-HRM usage. Empirical data was obtained 
through questionnaires that distributed to one of the banking company in Jakarta. 
Hypothesis was examined using structural equation modeling (SEM) technique using 
Lisrel 8.80 software. The findings indicate that performance expectancy and effort 
expectancy influence e-HRM usage. e-HRM usage also has positive and significant effect 
on HRM effectiveness at policy and practice level. 
  

Keywords: e-HRM, performance expectancy, effort expectancy, social influence, HRM  
                   effectiveness, UTAUT. 
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Abstract 
Based on the Resource-Based View theory, the board's internal connection can be one of 
the firm's competitive advantage. Empirical study that focus on investigating the board 
internal connection on firm performance are still rare in the financial literature especially 
in Indonesia. This study investigates the effect of independent commissioner internal 
connection on firm performance in Indonesia. Based on a sample of 299 publicly listed 
company in Indonesia over the period 2017 to 2019, this study provides empirical 
evidence that independent commissioner internal connection with shared education 
positively impact firm performance in Indonesia, indicate that the internal connection of 
independent commissioner can increase the effective monitoring and increase firm 
performance. 
 

Keywords:  Board Internal Connection, Firm Performance, Resource-Based View,  
                    Independent Commissioner. 
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